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Sundar Pichai (the CEO of Alphabet): “health care 
offers the biggest potential over the next five to 
10 years for using artificial intelligence to improve 
outcomes” (CNBC, Jan. 22, 2020).
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Project Nightingale: 2018 Ascension
(Wall 

Street Journal, Nov. 11, 2019).

1000
(Wall Street Journal, Jan. 11, 2020).

Alphabet 2015 Verily (life sciences)
2019 John Hancock
(Fierce Healthcare, Aug. 25, 2020). 

Vivian Lee ( President of Health Platforms): 
personalized in the way 

we offer health solutions” (CNBC, Aug. 25, 2020).
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adverse selection: market organization and efficiency. RAND Journal of 
Economics, 34(2), 266-286. 
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pricing. Management Science, 66(9), 4003-4023. 
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Régibeau (2021)
(apocalyptic) (digital 

health)
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