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* “This is why Warren wants to break up big tech
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* “Amazon CEO Jeff Bezos questioned over use of third-

party seller data” ()
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‘““Jeff Bezos v the world: why all companies fear
‘death by Amazon’ ” (+3)

Amazon’s innovation with its own version was to replace Rain Design’s
raindrop logo with its own smiley arrow logo - and cut the price in half.

“All Amazon had to do was pick the best one and copy it,” said Rachel Greer,
a former product manager for Amazon who runs a consulting ﬁrm for
Amazon vendors.
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Antitrust: Commission opens investigation into possible anti-competitive
conduct of Amazon

Brussels, 17 July 2019

The European Commission has opened a formal antitrust investigation to assess whether
Amazon's use of sensitive data from independent retailers who sell on its marketplace is in
breach of EU competition rules.

Commissioner Margrethe Vestager, in charge of competition policy, said: "European consumers are
increasingly shopping online. E-commerce has boosted retail competition and brought more choice and
better prices. We need to ensure that large online platforms don't eliminate these benefits through
anti-competitive behaviour. I have therefore decided to take a very close look at Amazon's business
practices and its dual role as marketplace and retailer, to assess its compliance with EU competition
rules.”

Amazon has a dual role as a platform: (i) it sells products on its website as a retailer; and (ii) it
provides a marketplace where independent sellers can sell products directly to consumers.

When providing a marketplace for independent sellers, Amazon continuously collects data about the
activity on its platform. Based on the Commission's preliminary fact-finding, Amazon appears to use
competitively sensitive information - about marketplace sellers, their products and transactions on the
marketplace.

As part of its in-depth investigation the Commission will look into:

- the standard agreements between Amazon and marketplace sellers, which allow Amazon's
retail business to analyse and use third party seller data. In particular, the Commission will focus
on whether and how the use of accumulated marketplace seller data by Amazon as a retailer
affects competition.

- the role of data in the selection of the winners of the “"Buy Box"” andthe impact of Amazon's
potential use of competitively sensitive marketplace seller information on that selection. The “Buy
Box” is displayed prominently on Amazon and allows customers to add items from a specific
retailer directly into their shopping carts. Winning the “"Buy Box” seems key for marketplace sellers
as a vast majority of transactions are done through it.
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Google Shopping Decision, para.32

Universal, however, the results within the Shopping Unit generally lead users
directly to the pages of Google's merchant partners on which the user can purchase
the relevant item.

Goo gle canon 70d Q

All Images Shopping Videos News More Settings Tools

About 7.540.000 results (0,56 seconds)

Shop for canon 70d on Google Sponsored O
Canon EOS 70D Reflexcamera Canon EOS Canon EOS 70D Canon EOS 70D
body Canon EOS 70D 700D + ... Body + ...

899,00 € 919,00 € 479,00 € 1.079,00 € 799,00 €
Kamera Express Fnac.be Kamera Express Art & Craft Rhinocamera.nl

Canon® EOS 70D - La boutique officielle - canon.be
[Ad] store canon be/70D v
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Ready made abuse categories might not fit new and quickly
changing markets (valletti et al. [2018]) (*13)
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« BEWE T AT (Strategic Market Status) (Furman Report
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* Although Regulation 1150/2019 refers to “fairness”, the
majority of its provisions addresses transparency. (onazzis

Carovano [2020]) (*15)
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% J.CREMER ET AL., COMPETITION POLICY FOR THE
DIGITAL ERA 60-61, 66 (2019)
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*  Such rule-setting and “market-design” determine the way in which

competition take place.

* Because of this function as regulators, the operations of dominant
platforms have a responsibility to ensure that competition on their
platforms is fair, unbiased, and pro-users.

* To the extent that the platforms performs a regulatory function as
described above, it should bear the burden of proving that self-
preferencing has no long-run exclusionary effects on product markets.

* i@ﬂﬂ@%%%@%%“@ﬁ‘f (Google Shopping Decision, para.331)

* A system of undistorted competition can be guaranteed only if equality
of opportunity is secured as between the various economic operators.
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