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“Digital Economy”™
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But we have seen this in the
“analog” economy (say, .
newspaper).
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What 1s special for “Digital Economy”™
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 Easy to access and to reproduce contents (with
little risk of inventory / negligible transport costs).
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. Data Intensive and technologically innovative
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Some Implications to Competition Policy In Japan
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Tension between “Digital” and “Analog” economies
(e.g., Pricing in E-books, Distribution networks)
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Difficulty in defining “Market” where firms compete.
(e.g. Search engine and ads btw Yahoo/Google (2010))
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Hard to 1dentify Predation. Possibility of “Pro-competitive” Exclusion.
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Thank you for your attention



