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Penetration of leading social networks in Japan as of 3rd quarter 2017
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Table 1: Social Media Use in the United States
Platform % of US % daily % who %of US % daily % who

using users use using users use
(2018) (2018) Facebook (2016) (2016) Facebook
(2018) (2016)
Facebook 68 74 100 68 76 100
Pinterest 29 89 26 25 92
Instagram 35 60 91 28 51 95
Twitter 24 46 90 21 42 93
LinkedIn 25 90 25 18 89
SnapChat 27 63 89
YouTube 73 46 81
WhatsApp 22 85

Source: Pew Research Center, 2018 and 2016. Sample restricted to respondents aged 18 and older.
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Graham: Who'’s your biggest competitor?

Zuckerberg: Senator, we have a lot of competitors.

Graham: Who'’s your biggest?

Zuckerberg: Mmm... | think the categories of... do you want just one? I’'m not sure | can give
one. But can | give a bunch?

Graham: Mmhm.

Zuckerberg: So there are three categories | would focus on. One are [sic] the other tech
platforms, so Google, Apple, Amazon, Microsoft, we overlap with them in different ways.
Graham: Do they do, do they provide the same service that you provide?

Zuckerberg: Um, in different ways, different parts of it yes.

Graham: Let me put it this way. If | buy a Ford and it doesn’t work well and | don’t like it, | can
buy a Chevy. If I’'m upset with Facebook, what’s the equivalent product that | can go sign up
for?

Zuckerberg: Ah well, the second category that | was going to talk about was...

Graham: I'm not talking about categories. I’'m talking about is there real competition you face.
Because car companies face a lot of competition. If they make a defective car, it gets out in the
world, people stop buying that car, they buy another one. Is there an alternative to Facebook in
the private sector?

Zuckerberg: Yes Senator, the average American uses 8 different apps...

Graham: OK.

Zuckerberg: ...to communicate with their friends and stay in touch with people, ranging from
text to email.

Graham: OK, which is the same service that you provide.

Zuckerberg: Well, we provide a number of different services.

Graham: Is Twitter the same as what you do?

Zuckerberg: It overlaps with a portion of what we do.

Graham: You don’t think you have a monopoly?

Zuckerberg: (long pause) Ah, it certainly doesn’t feel like that to me! (laughter)
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Art. 20 GDPR

Right to data portability

The data subject shall have the right to receive the personal data concerning him or her,
which he or she has provided to a controller, in a structured, commonly used and
machine-readable format and have the right to transmit those data to another controller
without hindrance from the controller to which the personal data have been provided,

where:

a) the processing is based on consent pursuant to point (a) of Article 6(1) or point (a) of
Article 9(2) or on a contract pursuant to point (b) of Article 6(1); and

b) the processing is carried out by automated means.

In exercising his or her right to data portability pursuant to paragraph 1, the data subject
shall have the right to have the personal data transmitted directly from one controller to
another, where technically feasible.

' The exercise of the right referred to in paragraph 1 of this Article shall be without
prejudice to Article 17.  That right shall not apply to processing necessary for the
performance of a task carried out in the public interest or in the exercise of official

authority vested in the controller.

The right referred to in paragraph 1 shall not adversely affect the rights and freedoms of

others.
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Voluntary Data Portability
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< Download your data

Download your information

You can download a copy of your Facebook information at any time. You can download all of it at once, or you can select only the
types of information and date ranges that you want. You can choose to receive your information in an HTML format that is easy to

view, or a JSON format, which could allow another service to more easily import it. Your account, your data.

Downloading your information is a password-protected process that only you will have access to. Once you've created a file, it will be Export a.copy. c u @
available for download for a few days. 2 ;

Create an archive with your data from Google products. Y ‘
If you'd like to view your information without downloading it, you can Access your information at any time. i
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This archive will only be accessible to you. Learn more
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U‘ * Your contact information, information that you've written in your 'About you' section in your profile and your life events I = G Suite Marketplace .
Q Pages A ! Google My Business .

Pages you are the admin of
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easier for new providers to compete for customers. But regulators face a number of
important choices when implementing LNP — what technology should be chosen, what are
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Standard Data Portability
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Solution: Identity Portability
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Identity Portability
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Analogy: telecommunications interconnection
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Unlike in many other countries, every Estonian, irrespective of their location, has a state
issued digital identity. Thanks to this Estonia is years ahead of countries still trying to work
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Partnering for a path to digital identity

Jan 22,2018 | Peggy Johnson - Executive Vice President, Business Development
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In the U.S. and abroad, fundamental rights and services like voting, healthcare, housing and education are
tethered to legal proof of identification — you can't participate if you don’t have it. Yet nearly one in six people
worldwide — the majority of them being women, children and refugees - live without it. The lack of legal
documentation not only strips access to critical services, it puts those trapped in the “identity gap” at risk for
larger issues including displacement and child trafficking.
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The Nymi Band can
authenticate users with
Nymi’s ECG-based
HeartID™.
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Technical requirements
Scope

Incumbent manipulation
Cream skimming
Privacy

Who pays?

Many identities
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“You have one identity. ... The
days of you having a different
Image for your work friends or co-
workers and for the other people
you know are probably coming to
an end pretty quickly. ... Having
two identities for yourself is an
example of a lack of integrity.”
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