Ceaseand Desgt Orders againg Manufacturers and Sdllers of goods dlaiming anti-snoring etc.
(Tentative Trandation)

March 16, 2009
Japan Fair trade commisson

The Jgpan Far Trade Commisson (JFTC) has investigated three companies of manufacturers and sdlers
(henceforth " Three Companies') of goods daming anti-snoring etc. (henceforth "the Goods') and found thet
it was cond dered that the representation related to the Goods sold by them corresponded to Item 1, Paragraph
1, Artide 4 of the Premiums and Representation Act (Mideading representation about qudlity) according to
the provison of Paragraph 2, Artide 4 of the Act, and that Three Companieswerein violation of the provison
inltem 1, Paragraph 1, Artide 4 of the Act, JFTC issued today cease and desist ordersto Three Companiesin
accordance with the provisionin Paragraph 1, Artidle 6 under the Act.

1 Outlineof the Paties Concarned

Entrepreneur Location

3-3-7, Uchi-Kanda, Chiyoda-ku,

PIP-TOKYO Co, Ltd. Tokyo

2-1-36, Nouninbashi, Chuo- ku,

PP-FUJIMOTO Co,, Ltd. Osaka

1-11-6, Kitakata, Ichikawa-shi,

Keytron Inc. Chiba

2 OQutlineof the Goods
The Goods are asfallows, and these are used by attaching to anose.

Busness :
Entrepreneur category Nameof goods Clamed effect

PIP-TOKYO Co, Ltd. | Sdling busness
By ataching the Goods to a nose, a

“Shoredip”

PIP-FUIMOTO Co, Mmufa_cturing soreisreduced.
Ltd. andsdling

business

Manufacturing By attaching the Goods to a nose, nesd
Keytron Inc. and Hling “Magneticdip” | bresthing is promoted and a shore is

busness reduced.




3 Summariesof the cease and desist orders.
() Summary of theviolaion

In sdling the goods described in the aove 2 to generd consumers, Three Companies repectively
represented asif the snoreis reduced by attaching such goods to a nose on the packing container of the
goods and the webgte on the Internet as the appendix, but when JFTC required Three Companies to
submit data as reasonable grounds for the representation, PIP-TOKY O Co,, Ltd. and PIP-FUJIMOTO
Co., Ltd. did not submit the data. Keytron Inc. submitted the data within the deedline but it was not
recognized that the datawas reasonable grounds for the representation.

(2 Contentsof cease and desst mearsures
A. Three Companies shdl announce publicly that the above-mentioned representations gave generd
consumersthe impression that their goods were much more superior than it actudly was.
B. Three Companies shdl take messures to prevent recurrence and have these mearsures thoroughly
disseminated toits officer and employees.
C. Three Companiesshdl not make smilar representation inthe future.



appendix

Parties . Repressnted | Representation
concerned Contents of representation eptrlme eprmedium
[obversesde] Fromaround | Cardboard on
"No snore, quiet deep. ™ October, 2005 | packaging
[reverseside] athelaed, container
== "stimulating nasal septum (wall which dividesthe holes of | toaround
TOKYO amlt), and no snore" ‘h‘]uay! 2009.
Co, Lt "Goodsfor quiet degp which suppressasnore. No shore Webste
and quiet deep.”
"Only atachingto anose a thetime of degp, asnoreis
mitigated."
[obversesde] Fromaound | Cardboard on
"No snore, quiet deep. ™ October, 2005 | packaging
pprFyy | [reverseside] athelaes, container
MOTO "stimulating nasal septum (wall which dividesthe holes of | toaround
Co., Ltd, asnout), and no snore” Jenuary, 2009,
"Only ataching to anose a thetime of degp, asnoreis Webste
mitigated."
[obversesde] From aound | Cardboard on
"Measuresfor snoring and gpnea, " January, 2008 | packaging
"74% effective to aound | container
"nesal bresthing support” November  of
[reversesidd] the sameyear
"Refresh nose! Bregthing resstancesisinhibited to 47%
orles "
"Ultrdight magnetic dip standards are high-qudity | From  around | Website
atidesof nosedip for asnore contral " November,
"A snore can be easily controlled a home and while | 2007
KQ’tron tra/d|ngl " to around
Inc. Ultralight magnetic dip sandards help open the nesdl QOO(\)’SG“W’

passages, prompt nasal  bresthing, make breething
ressgancessmdl, prevent what is caled mouth-bresthing
that opensamouth to degp and control asnore.™
' 74% of those who have asnore deemed the effect! ™
"Although 13 years have passed gnce the ultrdight
magnetism dip went on sde, asareault of collecting the
questionnaires of the people who usad it and totaing,
74% of those answered that the snore was reduced, and
they got rdief from dryness and dried-up of the throat
and daytime degpinessetc.”




