Factors for Assessing Whether Conduct Falls under Exclusionary Conduct

+ Exclusionary Conduct refers to various conducts that would cause difficulty for other entrepreneurs to
continue their business activities or for new market entrants to commence their business activities, thereby
would be likely to cause a substantial restraint of competition in a particular field of trade.

* When the JFTC determines whether the alleged conduct falls under Exclusionary Conduct or not, it will, in
general, comprehensively consider the conditions of the entire market of the product, positions of the alleged
entrepreneur and its competitors in the market, period of the conduct, conditions of the conduct, etc.
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