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Q1. Do you submit digital advertising as an advertiser, or do you operate digital advertising 
as an ad agency? [Select one]

0% 10% 20% 30% 40% 50% 60%

a) 広告主として，デジタル広告の出稿を行って

おり，かつ広告代理店として，デジタル広告の…

b) 広告主として，デジタル広告の出稿を行って

いないが，広告代理店として，デジタル広告の…

c) 広告主として，デジタル広告の出稿を行って

いるが，広告代理店として，デジタル広告の運…

d) 広告主として，デジタル広告の出稿は行って

おらず，広告代理店としても，デジタル広告の…
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Answers Number of 
answers

Ratio (%)

a) We submit digital advertising as an advertiser and we operate digital advertising as an ad agency 14 13.5

b) We do not submit digital advertising as an advertiser but we operate digital advertising as an ad agency 25 24.0

c) We submit digital advertising as an advertiser but we do not operate digital advertising as an ad agency 58 55.8

d) We do not submit digital advertising as an advertiser and we do not operate digital advertising as an ad 
agency

7 6.7

Number of respondents 104 100.0

a) We submit digital advertising as an advertiser 
and we operate digital advertising as an ad agency

b) We do not submit digital advertising as an advertiser 
but we operate digital advertising as an ad agency

c) We submit digital advertising as an advertiser 
but we do not operate digital advertising as an ad 

agency

d) We do not submit digital advertising as an advertiser 
and we do not operate digital advertising as an ad 

agency



Q2. What is the total number of employees in your company? [Select one]

0% 10% 20% 30% 40% 50% 60%

a) 10人以下

b) 11人以上50人以下

c) 51人以上100人以下

d) 101人以上300人以下

e) 301人以上1,000人以下

f) 1,001人以上
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Answers Number of 
answers

Ratio (%)

a) Ten or less 8 8.2

b) 11 to 50 11 11.2

c) 51 to 100 3 3.1

d) 101 to 300 10 10.2

e) 301 to 1,000 14 14.3

f) 1,001 or more 52 53.1

Number of respondents 98 100.0

a) Ten or less

b) 11 to 50

c) 51 to 100

d) 101 to 300

e) 301 to 1,000

f) 1,001 or more



Q3. What is the capital or total amount of investment of your company? [Select one] 

0% 10% 20% 30% 40% 50% 60% 70%

a) 0円

b) 1円以上1000万円以下

c) 1000万円超5000万円以下

d) 5000万円超1億円以下

e) 1億円超3億円以下

f) 3億円超

Answers Number of answers Ratio (%)

a) 0 yen - -

b) One yen to ten million yen 11 11.2

c) More than ten million yen to 50 million yen 10 10.2

d) More than 50 million yen to 100 million yen 10 10.2

e) More than 100 million yen to 300 million yen 7 7.1

f) More than 300 million yen 60 61.2

Number of respondents 98 100.0
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a) 0 yen

b) One yen to ten million yen

c) More than ten million yen to 50 million yen

d) More than 50 million yen to 100 million yen

e) More than 100 million yen to 300 million yen

f) More than 300 million yen



Q4. What is the amount of total sales in your company? Please answer the average amount of 
three recent fiscal years. (a rough estimate is acceptable) [Select one] 

Answers Number of answers Ratio (%)

a) Ten million yen or less 1 1.0

b) More than ten million yen to 50 million yen 1 1.0

c) More than 50 million yen to 100 million yen 4 4.1

d) More than 100 million yen to one billion yen 10 10.2

e) More than one billion yen to ten billion yen 12 12.2

f) More than ten billion yen to 100 billion yen 21 21.4

g) More than 100 billion yen 49 50.0

Number of respondents 98 100.0

0% 10% 20% 30% 40% 50% 60%

a) 1000万円以下

b) 1000万円超5000万円以下

c) 5000万円超1億円以下

d) 1億円超10億円以下

e) 10億円超100億円以下

f) 100億円超1000億円以下

g) 1000億円超
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a) Ten million yen or less

b) More than ten million yen to 50 million yen

c) More than 50 million yen to 100 million yen

d) More than 100 million yen to one billion yen

e) More than one billion yen to ten billion yen

f) More than ten billion yen to 100 billion yen

g) More than 100 billion yen



Q5. (This question is for Ad Agencies) What is the amount of total sales for digital advertising 
business in your company? Please answer the average amount of three recent fiscal years. (a rough 
estimate is acceptable) [Select one] 

Answers Number of answers Ratio (%)

a) 0 yen 1 2.6

b) One yen to one million yen 1 2.6

c) More than one million yen to five million yen 1 2.6

d) More than five million yen to ten million yen 1 2.6

e) More than ten million yen to 50 million yen 3 7.7

f) More than 50 million yen to 100 million yen 3 7.7

g) More than 100 million yen to one billion yen 15 38.5

h) More than one billion yen to ten billion yen 8 20.5

i) More than ten billion yen to 100 billion yen 5 12.8

j) More than 100 billion yen 1 2.6

Number of respondents 39 100.0

0% 10% 20% 30% 40% 50%

a) 0円

b) 1円以上100万円以下

c) 100万円超500万円以下

d) 500万円超1000万円以下

e) 1000万円超5000万円以下

f) 5000万円超1億円以下

g) 1億円超10億円以下

h) 10億円超100億円以下

i) 100億円超1000億円以下

j) 1000億円超
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a) 0 yen

b) One yen to one million yen

c) More than one million yen to five million yen

d) More than five million yen to ten million yen

e) More than ten million yen to 50 million yen

f) More than 50 million yen to 100 million yen

g) More than 100 million yen to one billion yen

h) More than one billion yen to ten billion yen

i) More than ten billion yen to 100 billion yen

j) More than 100 billion yen



Q5-1. (This question is for Ad Agencies) How do you expect the ratio of digital advertising business 
sales to transition within the overall advertisement sales at your company in the future? [Select one]

Answers Number of 
answers

Ratio (%)

a) It is expected to increase 29 74.4

b) It is expected to decrease 2 5.1

c) No change is expected 8 20.5

Number of respondents 39 100.0

0% 10% 20% 30% 40% 50% 60% 70% 80%

a) 増加する

b) 減少する

c) 変わらない
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a) It is expected 
to increase

b) It is expected 
to decrease

c) No change is 
expected



Q6. (This question is for Advertisers) Of all advertising expenses, what is the amount of expenditure 
used for digital advertising? Please answer the average amount of three recent fiscal years. (a rough 
estimate is acceptable) [Select one] 

Answers Number of 
answers

Ratio (%)

a) 0 yen 1 1.4

b) One yen to one million yen 6 8.2

c) More than one million yen to five million yen 5 6.8

d) More than five million yen to ten million yen 2 2.7

e) More than ten million yen to 50 million yen 7 9.6

f) More than 50 million yen to 100 million yen 7 9.6

g) More than 100 million yen to one billion yen 26 35.6

h) More than one billion yen to ten billion yen 18 24.7

i) More than ten billion yen to 100 billion yen 1 1.4

j) More than 100 billion yen - -

Number of respondents 73 100.0

0% 10% 20% 30% 40%

a) 0円

b) 1円以上100万円以下

c) 100万円超500万円以下

d) 500万円超1000万円以下

e) 1000万円超5000万円以下

f) 5000万円超1億円以下

g) 1億円超10億円以下

h) 10億円超100億円以下

i) 100億円超1000億円以下

j) 1000億円超
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a) 0 yen

b) One yen to one million yen

c) More than one million yen to five million yen

d) More than five million yen to ten million yen

e) More than ten million yen to 50 million yen

f) More than 50 million yen to 100 million yen

g) More than 100 million yen to one billion yen

h) More than one billion yen to ten billion yen

i) More than ten billion yen to 100 billion yen

j) More than 100 billion yen



Q6-1. (This question is for Advertisers) How do you expect the ratio of advertising expenses related 
to digital advertising to transition within overall advertisement expenses at your company in the 
future? [Select one] 

Answers Number of 
answers

Ratio (%)

a) It is expected to increase 63 86.3

b) It is expected to decrease 3 4.1

c) No change is expected 7 9.6

Number of respondents 73 100.0

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

a) 増加する

b) 減少する

c) 変わらない
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a) It is expected 
to increase

b) It is expected 
to decrease

c) No change is 
expected



Q7. Which of the following describes the digital advertising submitted or operated by your company? 
Select all applicable advertisements. [Multiple answers accepted] 

Answers Number of 
answers

Ratio (%)

a) Display advertising (including video advertising and excluding social media advertising seen in c).) 90 93.8

b) Search ad 82 85.4

c) Social media advertising 86 89.6

Number of respondents 96 -

0% 10%20%30%40%50%60%70%80%90%100%

a) ディスプレイ広告（動画広告を含み，

c）のSNS広告を除く。）

b) 検索連動型広告

c) SNS広告
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a) Display advertising (including video 
advertising and excluding social media 

advertising seen in c).)

b) Search ad

c) Social media advertising



Q7-1. Select the number of ad tech service products used to submit or operate digital 
advertising at your company. [Select one] 

Answers Number of 
answers

Ratio (%)

a) We do not submit digital advertising as an advertiser (it is outsourced to ad agencies.) 41 42.7

b) One product 3 3.1

c) 2 to 4 products 21 21.9

d) 5 to 7 products 13 13.5

e) 8 or more products 18 18.8

Number of respondents 96 100.0

0% 10% 20% 30% 40% 50%

a) 自社でデジタル広告を出稿していない（広告代

理店に委託している。）

b) １製品

c) ２～４製品

d) ５～７製品

e) ８製品以上
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a) We do not submit digital advertising as an 
advertiser (it is outsourced to ad agencies)

b) One product

c) 2 to 4 products

d) 5 to 7 products

e) 8 or more products



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 0％ b) 0％超10％以下 c) 10％超30％以下 d) 30％超50％以下

e) 50％超70％以下 f) 70％超90％以下 g) 90％超100％未満 h) 100％

Q8. (This question is for Ad Agencies) What is the ratio of revenue from transactions with business 
partners in your overall digital advertising business sales? Please answer the average amount of 
three recent fiscal years per business partner. (a rough estimate is acceptable)[Select one] 
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Others

■ a) 0% ■ b) More than 0% to 10% ■ c) More than 10% to 30%

■ d) More than 30% to 50% ■ e) More than 50% to 70% ■ f) More than 70% to 90%
■ g) More than 90% to less than 100% ■ h) 100%



Q8. (This question is for Ad Agencies) What is the ratio of revenue from transactions with business 
partners in your overall digital advertising business sales? Please answer the average amount of 
three recent fiscal years per business partner. (a rough estimate is acceptable) [Select one] 

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) 0% 1 2.6 5 12.8 6 15.4 12 30.8 16 41.0 15 38.5

b) More than 0% to 10% 8 20.5 9 23.1 24 61.5 21 53.8 20 51.3 13 33.3

c) More than 10% to 30% 9 23.1 19 48.7 5 12.8 3 7.7 - - 4 10.3

d) More than 30% to 50% 10 25.6 4 10.3 1 2.6 1 2.6 1 2.6 2 5.1

e) More than 50% to 70% 7 17.9 - - 1 2.6 - - - - 1 2.6

f) More than 70% to 90% 3 7.7 2 5.1 2 5.1 2 5.1 2 5.1 4 10.3

g) More than 90% to less than 100% 1 2.6 - - - - - - - - - -

h) 100% - - - - - - - - - - - -

Number of respondents 39 100.0 39 100.0 39 100.0 39 100.0 39 100.0 39 100.0
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Q8-1. (This question is for Advertisers) What is the ratio of expenditure to each business partner 
for advertising expenses related to digital advertising in your company? Please answer the 
average amount of three recent fiscal years per business partner. (a rough estimate is 
acceptable) [Select one] 

0% 10% 20% 30% 40% 50% 60%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 0％ b) 0％超10％以下 c) 10％超30％以下 d) 30％超50％以下

e) 50％超70％以下 f) 70％超90％以下 g) 90％超100％未満 h) 100％
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Others

■ a) 0% ■ b) More than 0% to 10% ■ c) More than 10% to 30% ■ d) More than 30% to 50%

■ e) More than 50% to 70% ■ f) More than 70% to 90% ■ g) More than 90% to less than 100% ■ h) 100%



Q8-1. (This question is for Advertisers) What is the ratio of expenditure to each business partner 
for advertising expenses related to digital advertising in your company? Please answer the 
average amount of three recent fiscal years per business partner. (a rough estimate is 
acceptable) [Select one] 

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) 0% 11 15.5 15 21.1 20 28.2 29 40.8 34 47.9 40 56.3

b) More than 0% to 10% 12 16.9 22 31.0 28 39.4 28 39.4 30 42.3 18 25.4

c) More than 10% to 30% 19 26.8 21 29.6 19 26.8 11 15.5 5 7.0 9 12.7

d) More than 30% to 50% 20 28.2 12 16.9 2 2.8 2 2.8 2 2.8 4 5.6

e) More than 50% to 70% 5 7.0 1 1.4 2 2.8 1 1.4 - - - -

f) More than 70% to 90% 2 2.8 - - - - - - - - - -

g) More than 90% to less than 100% 1 1.4 - - - - - - - - - -

h) 100% 1 1.4 - - - - - - - - - -

Number of respondents 71 100.0 71 100.0 71 100.0 71 100.0 71 100.0 71 100.0
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Q9. (This question is for Ad Agencies or Advertisers who directly do business with digital platform 
operators.) When directly doing business with digital platform operators, do contracts for ad tech 
services offered by the said digital platform operator contain stipulations as seen below? [Multiple 
answers accepted]

0% 10% 20% 30% 40% 50%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 契約内容が一律的となっており，自社の意向を踏まえた変更ができない

b) 当該デジタル・プラットフォーマーが契約内容を任意に（裁量的に）変更することができる

c) 当該デジタル・プラットフォーマーが提供するサービスを任意に（裁量的に）打ち切ることができる

d) 国内の事業者同士の契約である場合でも，裁判の管轄権（専属的合意管轄条項等）が海外に設定されている

e) 当該デジタル・プラットフォーマーが提供するアドテクサービスについて，いかなる原因によるサービスの中断（システム障害を含む。）であっても責任を負わない，又は責
任が限定されている
f) 当該デジタル・プラットフォーマーにのみ（片務的に）損害賠償を請求できる

g) 当該デジタル・プラットフォーマーにのみ（片務的に）自社のシステムを監査できる

h) その他（上記a)からg)までの事項以外で契約内容について問題と感じた事柄がありましたら選択下さい。）

i) 上記の内容を含む規定はなく，特に問題はない

j) 当該デジタル・プラットフォーマーと直接取引したことはない

Others

■ a) Contracts are uniform and cannot be changed based on negotiation
■ b) The said digital platform operators can change contract terms on a discretionary basis
■ c) Digital platform operators can stop providing their service on a discretionary basis
■ d) Even if the contract is between two domestic businesses, jurisdiction (such as exclusive court jurisdiction) is established overseas
■ e) There is no liability or limited liability for any interruption of services (including system failures) of ad tech services offered by the 

said digital platform operators 
■ f) Compensation for damage can only be claimed from the said digital platform operators (on a one-way basis)
■ g) Only the said digital platform operator can audit your company system (on a one-way basis)
■ h) Other (Select this option if there are contract items excluding the above a) to g) which you feel are an issue)
■ i) There are no issues or problematic provisions as seen above
■ j) We have never dealt with any of the said digital platform operators 18



Answers Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) Contracts are uniform and cannot be changed based 
on negotiation

33 34.0 28 28.9 28 28.9 26 26.8 25 25.8 16 25.4

b) The said digital platform operators can change 
contract terms on a discretionary basis

19 19.6 18 18.6 17 17.5 15 15.5 14 14.4 12 19.0

c) Digital platform operators can stop providing their 
service on a discretionary basis

14 14.4 15 15.5 14 14.4 13 13.4 12 12.4 13 20.6

d) Even if the contract is between two domestic 
businesses, jurisdiction (such as exclusive court 
jurisdiction) is established overseas

10 10.3 2 2.1 8 8.2 6 6.2 2 2.1 4 6.3

e) There is no liability or limited liability for any 
interruption of services (including system failures) of ad 
tech services offered by the said digital platform 
operators 

11 11.3 9 9.3 10 10.3 9 9.3 8 8.2 4 6.3

f) Compensation for damage can only be claimed from 
the said digital platform operators (on a one-way basis)

2 2.1 1 1.0 1 1.0 - - - - - -

g) Only the said digital platform operator can audit your 
company system (on a one-way basis)

- - - - - - - - - - - -

h) Other (Select this option if there are contract items 
excluding the above a) to g) which you feel are an issue)

3 3.1 2 2.1 3 3.1 2 2.1 1 1.0 4 6.3

i) There are no issues or problematic provisions as seen 
above

35 36.1 38 39.2 33 34.0 29 29.9 27 27.8 24 38.1

j) We have never dealt with any of the said digital 
platform operators

16 16.5 17 17.5 25 25.8 31 32.0 36 37.1 9 14.3

Number of respondents 97 - 97 - 97 - 97 - 97 - 63 -

Q9. (This question is for Ad Agencies or Advertisers who directly do business with digital platform 
operators.) When directly doing business with digital platform operators, do contracts for ad tech 
services offered by the said digital platform operator contain stipulations as seen below? [Multiple 
answers accepted]

19



Q9-2. (For those who answered a) to h) at Q9) How does the contract impact your business activities? 
[Select one] 

Answers Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) It had a serious impact on 
business activities

2 4.3 3 7.1 - - - - 1 2.9 1 3.3

b) It had a moderate impact on 
business activities

5 10.9 3 7.1 3 7.7 2 5.4 3 8.8 3 10.0

c) It had only a slight impact on 
business activities

13 28.3 11 26.2 11 28.2 11 29.7 11 32.4 11 36.7

d) There had been no impact on 
business activities

17 37.0 16 38.1 14 35.9 15 40.5 13 38.2 13 43.3

e) Don’t know 9 19.6 9 21.4 11 28.2 9 24.3 6 17.6 6 20.0

Number of respondents 46 100.0 42 100.0 39 100.0 37 100.0 34 100.0 34 100.0

0% 10% 20% 30% 40% 50%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた c) ほとんど影響を受けなかった d) 影響を受けなかった e) 分からない
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Others

■ a) It had a serious impact 
on business activities

■ d) There had been no impact 
on business activities

■ b) It had a moderate impact 
on business activities

■ e) Don’t know

■ c) It had only a slight impact 
on business activities



0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) システム変更が突然行われるため，対応に苦慮することがあった
b) システム変更の理由が明確に示されなかった

c) システム変更の内容に自社の要望を反映することができなかった

d) その他（上記a)からc)までの事項以外でシステムの変更について問題と感じた事柄がありましたら選択下さい。）

e) 上記のような内容はなく，特に問題はない

Q11. When using the ad tech services provided by digital platform operators, did you experience any of 
the following changes with transition to the said ad tech service system? [Multiple answers accepted]

Others

■ a) We struggled to correspond to the sudden system change
■ b) Reasons for the system change were not clearly stated
■ c) Company wishes were not reflected in the system change
■ d) Other (Select this option if there are issues in system change excluding the above a) to 

c))
■ e) There are no issues, and no problems as seen above 21



Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) We struggled to correspond 
to the sudden system change

31 36.5 16 19.3 20 26.3 17 24.3 12 18.8 8 14.0

b) Reasons for the system 
change were not clearly stated

17 20.0 6 7.2 14 18.4 8 11.4 6 9.4 4 7.0

c) Company wishes were not 
reflected in the system change

13 15.3 8 9.6 9 11.8 7 10.0 8 12.5 4 7.0

d) Other (Select this option if 
there are issues in system 
change excluding the above a) 
to c))

- - 1 1.2 - - - - 1 1.6 1 1.8

e) There are no issues, and no 
problems as seen above

46 54.1 60 72.3 50 65.8 48 68.6 43 67.2 46 80.7

Number of respondents 85 - 83 - 76 - 70 - 64 - 57 -

Q11. When using the ad tech services provided by digital platform operators, did you 
experience any of the following changes with transition to the said ad tech service system? 
[Multiple answers accepted]

22



Q11-2. (For those who answered a) to d) at Q11) How did this impact your business activities? 
[Select one] 

23

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない

Others

■ a) It had a serious impact 
on business activities

■ c) It had only a slight impact 
on business activities

■ e) Don’t know

■ b) It had a moderate impact 
on business activities

■ d) There had been no impact 
on business activities



Q11-2. (For those who answered a) to d) at Q11) How did this impact your business activities? 
[Select one] 

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) It had a serious impact 
on business activities

2 5.1 1 4.3 1 3.8 1 4.5 2 9.5 1 9.1

b) It had a moderate impact 
on business activities

17 43.6 11 47.8 12 46.2 11 50.0 9 42.9 5 45.5

c) It had only a slight impact 
on business activities

14 35.9 7 30.4 7 26.9 6 27.3 6 28.6 2 18.2

d) There had been no impact 
on business activities

4 10.3 2 8.7 4 15.4 3 13.6 2 9.5 2 18.2

e) Don’t know 2 5.1 2 8.7 2 7.7 1 4.5 2 9.5 1 9.1

Number of respondents 39 100.0 23 100.0 26 100.0 22 100.0 21 100.0 11 100.0

24



Q12. When using the ad tech services provided by digital platform operators, did you experience 
any of the following? [Multiple answers accepted] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) デジタル・プラットフォーマーが提供するサービス以外の第三者のサービスの利用が禁止された

b) デジタル・プラットフォーマーの担当者から，第三者のサービスの利用を禁じるような指示を受

けた（明示的，黙示的を問わず）
c) デジタル・プラットフォーマーが提供するアドテクサービス以外の第三者のサービスを利用する

場合は，当該デジタル・プラットフォーマーに協議を求められた
d) アカウントの停止に関する明確な理由の説明がなかった

e) その他（上記a)からd)までの事項以外で第三者サービスの利用について問題と感じた事柄があり

ましたら選択下さい。）
f) 上記のようなことはなく，特に問題はない

Others

■ a) Digital platform operators prohibited use of other third-party services
■ b) Staff from the digital platform operators told us not to use third-party services (Explicitly 

or implicitly)
■ c) Consultation to digital platform operators was necessary when using a third-party 

service that is not an ad tech service provided by them
■ d) There was no clear explanation on why an account was suspended
■ e) Other (Select this option if there were issues in using third-party services excluding the 

above a) to d) )
■ f) There were no issues, and no problems as seen above
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Q12. When using the ad tech services provided by digital platform operators, did you experience 
any of the following? [Multiple answers accepted] 

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio (%)

a) Digital platform operators prohibited use of 
other third-party services

6 7.0 2 2.4 1 1.3 1 1.4 1 1.6 1 1.8

b) Staff from the digital platform operators told 
us not to use third-party services (Explicitly or 
implicitly)

4 4.7 3 3.6 1 1.3 1 1.4 1 1.6 1 1.8

c) Consultation to digital platform operators 
was necessary when using a third-party 
service that is not an ad tech service provided 
by them

- - 3 3.6 - - - - - - 1 1.8

d) There was no clear explanation on why an 
account was suspended

7 8.1 2 2.4 4 5.3 2 2.9 2 3.1 1 1.8

e) Other (Select this option if there were issues 
in using third-party services excluding the 
above a) to d) )

1 1.2 2 2.4 1 1.3 2 2.9 1 1.6 2 3.5

f) There were no issues, and no problems as 
seen above

72 83.7 76 91.6 69 90.8 64 91.4 59 92.2 53 93.0

Number of respondents 86 - 83 - 76 - 70 - 64 - 57 -
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Q12-2. (For those who answered a) to e) at Q12) How did this impact your business activities? 
[Select one] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない

27

Others

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business 

activities
■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities

- - - - - - - - - - - -

b) It had a moderate impact on 
business activities

6 42.9 6 85.7 4 57.1 3 50.0 3 60.0 2 66.7

c) It had only a slight impact on 
business activities

5 35.7 - - 1 14.3 1 16.7 - - - -

d) There had been no impact on 
business activities

- - - - - - - - - - - -

e) Don’t know 3 21.4 1 14.3 2 28.6 2 33.3 2 40.0 1 33.3

Number of respondents 14 100.0 7 100.0 7 100.0 6 100.0 5 100.0 3 100.0



Q13. When using the ad tech services provided by digital platform operators to distribute advertisements, 
was there a case in which your company was not able to distribute advertisements in the wanted 
inventory, despite bidding at a price your company believed was more than reasonable? [Select one]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) ある b) ない c) 分からない

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 16 18.6 12 14.3 9 11.7 10 14.3 9 13.8 9 15.5

b) No 37 43.0 38 45.2 37 48.1 32 45.7 32 49.2 32 55.2

c) Don’t know 33 38.4 34 40.5 31 40.3 28 40.0 24 36.9 17 29.3

Number of respondents 86 100.0 84 100.0 77 100.0 70 100.0 65 100.0 58 100.0 28

Others

■ a) Yes ■ b) No ■ c) Don’t know



Q13-1. (For those who answered “a) Yes” at Q13) Was there an explanation from the said digital 
platform operator on why the advertisement was not distributed? [Select one]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) あった b) なかった

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 4 25.0 3 25.0 3 33.3 4 40.0 3 33.3 5 55.6

b) No 12 75.0 9 75.0 6 66.7 6 60.0 6 66.7 4 44.4

Number of respondents 16 100.0 12 100.0 9 100.0 10 100.0 9 100.0 9 100.0
29

Others

■ a) Yes ■ b) No



Q13-1-1. (For those who answered “a) Yes” at Q13-1) Was your company satisfied with 
the explanation? [Select one] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 納得できた b) 納得できなかった

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 4 100.0 3 100.0 3 100.0 4 100.0 3 100.0 4 80.0

b) No - - - - - - - - - - 1 20.0

Number of respondents 4 100.0 3 100.0 3 100.0 4 100.0 3 100.0 5 100.0
30

Others

■ a) Yes ■ b) No



Q13-3. (For those who answered “a) Yes” at Q13) How did being unable to distribute advertisements 
impact your business activities? [Select one] (*If there were multiple cases, answer the one case that 
had the most impact on your company.) 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Others

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business 

activities
■ e) Don’t know
Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities

2 12.5 - - - - - - 1 11.1 - -

b) It had a moderate impact on 
business activities

7 43.8 4 33.3 4 44.4 5 50.0 5 55.6 4 44.4

c) It had only a slight impact on 
business activities

3 18.8 3 25.0 2 22.2 4 40.0 1 11.1 2 22.2

d) There had been no impact on 
business activities

2 12.5 2 16.7 1 11.1 1 10.0 1 11.1 2 22.2

e) Don’t know 2 12.5 3 25.0 2 22.2 - - 1 11.1 1 11.1

Number of respondents 16 100.0 12 100.0 9 100.0 10 100.0 9 100.0 9 100.0



Q14. When an inventory auction is conducted in ad exchanges provided by digital platform operators, 
have you felt that the said digital platform operators have a grasp on bidding price of other bidders 
beforehand and use this information in these auctions? [Select one]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 感じたことがある

b) 感じたことはない

c) 分からない

d) 当該デジタル・プラットフォーマーが提供するアドエクスチェンジを利用したことがない

32

Others

■ a) Yes
■ b) No
■ c) Don’t know 
■ d) We have never used the ad exchange provided by the said digital platform operators



Q14. When an inventory auction is conducted for ad exchanges provided by digital platform operators, 
have you felt that the said digital platform operators have a grasp on bidding price of other bidders 
beforehand and use this information in these auctions? [Select one]

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 1 1.2 1 1.2 1 1.3 1 1.4 1 1.5 2 3.5

b) No 28 32.6 27 32.1 27 35.1 26 37.1 22 33.8 17 29.8

c) Don’t know 46 53.5 47 56.0 41 53.2 34 48.6 34 52.3 27 47.4

d) We have never used the 
ad exchange provided by 
the said digital platform 
operators

11 12.8 9 10.7 8 10.4 9 12.9 8 12.3 11 19.3

Number of respondents 86 100.0 84 100.0 77 100.0 70 100.0 65 100.0 57 100.0
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Q14-2. (For those who answered “a) Yes” at Q14) Did your company suffer disadvantages 
due to this activity? [Select one]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに不利益があった b) ある程度不利益があった c) ほとんど不利益はなかった

d) 不利益はなかった e) 分からない

Others

34

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) There were major 
disadvantages

- - - - - - - - - - - -

b) There were moderate 
disadvantages

- - - - - - - - 1 100.0 2 100.0

c) There were almost no 
disadvantages

1 100.0 1 100.0 1 100.0 1 100.0 - - - -

d) There were no 
disadvantages

- - - - - - - - - - - -

e) Don’t know - - - - - - - - - - - -

Number of respondents 1 100.0 1 100.0 1 100.0 1 100.0 1 100.0 2 100.0



Q15. When using the ad tech services provided by digital platform operators to distribute advertisements, 
were there any issues in advertisement display results (example: the display order for search advertising, 
or display location for display advertising)? If there were issues, what were the issues? Please select 
from the following. [Multiple answers accepted]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 表示順位や表示位置を決定する基準が不透明である

b) 合理的な理由なく他の事業者よりも不利な扱いを受ける

c) 広告費を多く支出しているにもかかわらず優位な順位や有利な位置に表示されない

d) その他（上記a)からc)までの事項以外で広告の表示について問題と感じた事柄がありましたら

選択下さい。）
e) 上記のような内容はなく，特に問題はない

Others

■ a) The standards of the display order or location are unclear
■ b) Other businesses received more favorable treatment than we did, without any rational 

reason
■ c) Our advertisements were not displayed in prominent locations or orders, despite our 

company paying a large amount of advertising expenses
■ d) Other (Select this option if there are issues in advertisement displays excluding the 

above a) to c))
■ e) There are no issues, and no problems as seen above 35



36

Q15. When using the ad tech services provided by digital platform operators to distribute 
advertisements, were there any issues in advertisement display results (example: the display order for 
search advertising, or display location for display advertising). If there were issues, what were the 
issues? Please select from the following. [Multiple answers accepted]

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) The standards of the display 
order or location are unclear

24 27.9 22 26.2 15 19.5 11 15.7 13 20.0 9 15.8

b) Other businesses received more 
favorable treatment than we did, 
without any rational reason

3 3.5 1 1.2 - - - - - - - -

c) Our advertisements were not 
displayed in prominent locations 
or orders, despite our company 
paying a large amount of 
advertising expenses

5 5.8 4 4.8 2 2.6 2 2.9 2 3.1 2 3.5

d) Other (Select this option if there 
are issues in advertisement 
displays excluding the above a) to 
c))

5 5.8 4 4.8 1 1.3 1 1.4 1 1.5 2 3.5

e) There are no issues, and no 
problems as seen above

60 69.8 58 69.0 62 80.5 59 84.3 52 80.0 48 84.2

Number of respondents 86 - 84 - 77 - 70 - 65 - 57 -



Q15-3. (For those who answered a) to d) at Q15) To what extent these issues in advertisement display 
impact your business activities? [Select one] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Others

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business 

activities
■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities

3 11.5 3 11.5 1 6.7 1 9.1 1 7.7 - -

b) It had a moderate impact on 
business activities

8 30.8 5 19.2 3 20.0 2 18.2 3 23.1 2 22.2

c) It had only a slight impact on 
business activities

8 30.8 10 38.5 5 33.3 4 36.4 4 30.8 3 33.3

d) There had been no impact 
on business activities

1 3.8 1 3.8 1 6.7 1 9.1 1 7.7 1 11.1

e) Don’t know 6 23.1 7 26.9 5 33.3 3 27.3 4 30.8 3 33.3

Number of respondents 26 100.0 26 100.0 15 100.0 11 100.0 13 100.0 9 100.0



Q16. How do you feel about the information disclosed from the said digital platform operators 
when using ad tech services to distribute advertisements? Please select from the following. 
[Multiple answers accepted]
0% 10% 20% 30% 40% 50% 60% 70% 80%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 入札結果に関する情報の開示が不十分であり，次の入札に活かすことができない

b) アドフラウドに関する情報の開示が不十分であり，検証することができない

c) オーディエンスデータの提供に関する情報の開示が不十分であり，広告予算最適化のために活用することができない

d) 広告が配信される媒体社に関する情報の開示が不十分であり，ブランド価値を毀損するようなメディアに広告が表示されるリスクから安全性を確保す

る取組（ブランドセーフティ）に支障が生じる
e) 広告のビューアビリティ（広告がユーザーに本当に見られているのか）に関する情報の開示が不十分であり，広告効果の検証に支障が生じる

f) 当該デジタル・プラットフォーマーに支払う金額の内訳が明確でない

g) 当該デジタル・プラットフォーマーから開示されている情報は十分であっても，当該デジタル・プラットフォーマーが提供するインターフェースが複

雑であり，必要な情報を利用しづらい
h) その他（上記a)からg)までの事項以外で，情報開示について問題と感じる事柄がありましたら選択下さい。）

i) 特に不満はない 38

Others

■ a) Because there was a lack of disclosure on information related to bidding results, it cannot be taken into consideration in the 
following bidding as a precedent

■ b) There was a lack of disclosure on ad fraud, making verification impossible
■ c) There was a lack of disclosure on audience data, making applying information to optimize advertisement budgets impossible
■ d) There was a lack of information disclosure on related publishers to which advertisements are distributed, which compromises efforts 

made to ensure safety (brand safety) from risks when displayed in media, which may damage brand values
■ e) There was a lack of disclosure information related to viewability (whether advertisements are actually seen by users), which deters 

verification of advertisement efficiency 
■ f) There was no detailed breakdown of the fees paid to the said digital platform operators
■ g) Even if disclosed information was adequate, the interface provided by the said digital platform operator was too complex, making it 

difficult to use necessary information
■ h) Other (Select this option if you feel there were issues in information disclosure excluding the above a) to g) )
■ i) We do not have complaints



Q16. How do you feel about the information disclosed from the said digital platform operators 
when using ad tech services to distribute advertisements? Please select from the following. 
[Multiple answers accepted]

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There was a lack of disclosure on information related to bidding 
results, making applying information to future bidding impossible

12 14.1 13 15.7 9 11.7 11 15.7 9 13.8 5 8.8

b) There was a lack of disclosure on ad fraud, making verification 
impossible

22 25.9 20 24.1 13 16.9 10 14.3 12 18.5 5 8.8

c) There was a lack of disclosure on audience data, making 
applying information to optimize advertisement budgets 
impossible

17 20.0 15 18.1 8 10.4 10 14.3 10 15.4 5 8.8

d) There was a lack of information disclosure on related publishers 
to which advertisements are distributed, which compromises 
efforts made to ensure safety (brand safety) from risks when 
displayed in media, which may damage brand values

23 27.1 13 15.7 5 6.5 7 10.0 4 6.2 3 5.3

e) There was a lack of disclosure information related to viewability 
(whether advertisements are actually seen by users), which deters 
verification of advertisement efficiency

22 25.9 17 20.5 10 13.0 10 14.3 11 16.9 8 14.0

f) There was no detailed breakdown of the fees paid to the said 
digital platform operators

10 11.8 8 9.6 4 5.2 4 5.7 5 7.7 2 3.5

g) Even if disclosed information was adequate, the interface 
provided by the said digital platform operator was too complex, 
making it difficult to use necessary information

8 9.4 8 9.6 5 6.5 5 7.1 6 9.2 3 5.3

h) Other (Select this option if you feel there were issues in 
information disclosure excluding the above a) to g) )

2 2.4 1 1.2 3 3.9 1 1.4 2 3.1 - -

i) We do not have complaints 44 51.8 48 57.8 47 61.0 43 61.4 35 53.8 42 73.7

Number of respondents 85 - 83 - 77 - 70 - 65 - 57 -
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Q16-2. (For those who answered a) to h) at Q16) Did your company suffer disadvantages due to this? 
[Select one] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに不利益がある b) ある程度不利益がある c) ほとんど不利益はない

d) 不利益はない e) 分からない

40

Others

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) There were major 
disadvantages

3 7.1 2 5.6 1 3.3 1 3.7 1 3.3 - -

b) There were moderate 
disadvantages

18 42.9 16 44.4 12 40.0 11 40.7 11 36.7 5 33.3

c) There were almost no 
disadvantages

9 21.4 7 19.4 6 20.0 7 25.9 9 30.0 4 26.7

d) There were no 
disadvantages

4 9.5 1 2.8 2 6.7 2 7.4 3 10.0 2 13.3

e) Don’t know 8 19.0 10 27.8 9 30.0 6 22.2 6 20.0 4 26.7

Number of respondents 42 100.0 36 100.0 30 100.0 27 100.0 30 100.0 15 100.0



Q17. What are your feelings about the transparency of supply chains (overall connections from 
advertisers to publishers) of ad tech services provided by digital platform operators which are 
in use in your company? Please select from the following. [Multiple answers accepted]

0% 10% 20% 30% 40% 50% 60% 70% 80%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 取引内容や価格の透明性を高める必要がある

b) 手数料やコストの透明性を高める必要がある

c) 広告掲載面や掲載媒体の透明性を高める必要がある

d) データに関する透明性を高める必要がある

e) その他（上記a)からd)までの事項以外で，サプライチェーンの透明性について問題と感じる事柄がありましたら

選択下さい。）
f) 特に不満はない

Others

■ a) There is a need to heighten transparency for business transactions and fees
■ b) There is a need to heighten transparency for commission and costs
■ c) There is a need to heighten transparency for pages and media publishing advertisements
■ d) There is a need to heighten transparency for data-related factors
■ e) Other (Select this option if you feel there are issues in supply chain transparency excluding the 

above a) to d) )
■ f) We do not have complaints
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Q17. What are your feelings about the transparency of supply chains (overall connections from 
advertisers to publishers) of ad tech services provided by digital platform operators used by 
your company? Please select from the following. [Multiple answers accepted]

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) There is a need to heighten transparency 
for business transactions and fees

20 23.3 20 23.8 17 22.4 15 21.7 15 23.4 6 10.5

b) There is a need to heighten transparency 
for commission and costs

23 26.7 19 22.6 17 22.4 16 23.2 13 20.3 4 7.0

c) There is a need to heighten transparency 
for pages and media publishing 
advertisements

31 36.0 26 31.0 18 23.7 16 23.2 14 21.9 16 28.1

d) There is a need to heighten transparency 
for data-related factors

21 24.4 19 22.6 15 19.7 14 20.3 12 18.8 6 10.5

e) Other (Select this option if you feel there 
are issues in supply chain transparency 
excluding the above a) to d) .)

1 1.2 1 1.2 - - - - - - - -

f) We do not have complaints 41 47.7 45 53.6 42 55.3 38 55.1 36 56.3 39 68.4

Number of respondents 86 - 84 - 76 - 69 - 64 - 57 -
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに不利益がある b) ある程度不利益がある

c) ほとんど不利益はない d) 不利益はない

e) 分からない

Q17-2. (For those who answered a) to e) at Q17) Did your company suffer disadvantages due to this? 
[Select one]
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Others

■ a) There were major disadvantages■ b) There were moderate disadvantages
■ c) There were almost no disadvantages ■ d) There were no disadvantages
■ e) Don’t know



Q17-2. (For those who answered a) to e) at Q17) Did your company suffer disadvantages due to this? 
[Select one] 

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) There were major 
disadvantages

2 4.5 2 5.3 1 2.9 1 3.2 1 3.6 - -

b) There were moderate 
disadvantages

15 34.1 12 31.6 10 29.4 9 29.0 9 32.1 6 33.3

c) There were almost no 
disadvantages

10 22.7 10 26.3 8 23.5 7 22.6 7 25.0 3 16.7

d) There were no 
disadvantages

3 6.8 1 2.6 2 5.9 4 12.9 1 3.6 2 11.1

e) Don’t know 14 31.8 13 34.2 13 38.2 10 32.3 10 35.7 7 38.9

Number of respondents 44 100.0 38 100.0 34 100.0 31 100.0 28 100.0 18 100.0
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Q18. What are your feelings about the viewability (whether advertisements are actually seen by users) 
of ad tech services provided by digital platform operators used by your company? Please select from 
the following. [Multiple answers accepted]

0% 10% 20% 30% 40% 50% 60% 70%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) ビューアビリティのレベルに対する正確なモニタリングがされていない

b) ビューアビリティのレベルに関する定期的な情報開示がなされていない

c) 自らが求めるビューアビリティのレベルに達していない

d) 日本におけるビューアビリティのレベルは海外に比べて低い

e) ビューアビリティのレベルについて，第三者による検証・測定がなされるべき

f) その他（上記a)からe)までの事項以外で，ビューアビリティについて問題と感じる事柄がありましたら選択下

さい。）
g) 特に不満はない
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Others

■ a) There was no accurate monitoring of viewability levels
■ b) There was no regular information disclosure of viewability levels
■ c) Viewability did not reach our desired levels
■ d) Japan’s level of viewability is low when compared to overseas countries
■ e) There should be third-party verification/measurements of viewability levels
■ f) Other (Select this option if you feel there are issues in viewability excluding the above a) 

to e) )
■ g) We do not have complaints



Q18. What are your feelings about the viewability (whether advertisements are actually seen by users) 
of ad tech services provided by digital platform operators used by your company? Please select from 
the following. [Multiple answers accepted]

Answers Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) There was no accurate 
monitoring of viewability levels

21 24.7 20 24.1 11 14.3 11 15.7 11 16.9 8 13.8

b) There was no regular 
information disclosure of 
viewability levels

26 30.6 23 27.7 17 22.1 16 22.9 15 23.1 12 20.7

c) Viewability did not reach our 
desired levels

6 7.1 4 4.8 3 3.9 3 4.3 4 6.2 3 5.2

d) Japan’s level of viewability is 
low when compared to overseas 
countries

4 4.7 2 2.4 3 3.9 3 4.3 2 3.1 2 3.4

e) There should be third-party 
verification/measurements of 
viewability levels

30 35.3 28 33.7 22 28.6 19 27.1 21 32.3 14 24.1

f) Other (Select this option if you 
feel there are issues in viewability 
excluding the above a) to e) .)

1 1.2 1 1.2 1 1.3 1 1.4 1 1.5 - -

g) We do not have complaints 38 44.7 40 48.2 38 49.4 34 48.6 30 46.2 34 58.6

Number of respondents 85 - 83 - 77 - 70 - 65 - 58 -
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Q18-2. (For those who answered a) to f) at Q18) Did your company suffer disadvantages due to this? 
[Select one] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに不利益がある b) ある程度不利益がある c) ほとんど不利益はない

d) 不利益はない e) 分からない

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There were major 
disadvantages

3 6.3 3 6.8 3 7.7 3 8.3 3 8.6 1 4.2

b) There were moderate 
disadvantages

16 33.3 13 29.5 10 25.6 8 22.2 6 17.1 3 12.5

c) There were almost no 
disadvantages

8 16.7 9 20.5 7 17.9 7 19.4 8 22.9 5 20.8

d) There were no disadvantages 4 8.3 4 9.1 4 10.3 4 11.1 5 14.3 3 12.5

e) Don’t know 17 35.4 15 34.1 15 38.5 14 38.9 13 37.1 12 50.0

Number of respondents 48 100.0 44 100.0 39 100.0 36 100.0 35 100.0 24 100.0 47

Others

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know



Q19. What are your feelings about measures taken against ad fraud (generation of invalid impressions 
and clicks generated by bots to earn unjust ad income) by ad tech services provided by digital platform 
operators used by your company? Please select from the following. [Multiple answers accepted]

0% 10% 20% 30% 40% 50% 60% 70% 80%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) アドフラウドに関する情報開示が十分でない

b) アドフラウドを発見するためのトラフィックの検証が十分でない

c) アドフラウド防止対策が十分でない

d) アドフラウドが判明した際に，速やかな返金がなされていない

e) 無効なトラフィックに関連した手数料を払い戻すべきである

f) その他（上記a)からe)までの事項以外で，アドフラウドへの対策について問題と感じる事柄がありま

したら選択下さい。）
g) 特に不満はない
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Others

■ a) There was a lack of information disclosure on ad fraud
■ b) There was insufficient verification of traffic to uncover ad fraud
■ c) There was lack of preventive measures for ad fraud
■ d) Swift refunds were not made when ad fraud is discovered
■ e) Digital platform operators should refund fees related to invalid traffic
■ f) Other (Select this option if you feel there were issues in ad fraud excluding the above a) 

to e) )
■ g) We do not have complaints



Q19. What are your feelings about measures taken against ad fraud (generation of invalid impressions 
and clicks generated by bots to earn unjust ad income) by ad tech services provided by digital platform 
operators used by your company? Please select from the following. [Multiple answers accepted]

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There was a lack of 
information disclosure on ad 
fraud

31 36.0 30 35.7 24 31.2 20 28.6 16 24.6 9 15.8

b) There was insufficient 
verification of traffic to uncover 
ad fraud

18 20.9 18 21.4 12 15.6 12 17.1 10 15.4 5 8.8

c) There was lack of preventive 
measures for ad fraud

19 22.1 18 21.4 10 13.0 9 12.9 9 13.8 2 3.5

d) Swift refunds were not made 
when ad fraud is discovered

6 7.0 5 6.0 3 3.9 3 4.3 4 6.2 2 3.5

e) Digital platform operators 
should refund fees related to 
invalid traffic

21 24.4 21 25.0 17 22.1 16 22.9 13 20.0 9 15.8

f) Other (Select this option if 
you feel there were issues in ad 
fraud excluding the above a) to 
e) )

1 1.2 - - - - - - - - - -

g) We do not have complaints 35 40.7 36 42.9 39 50.6 37 52.9 36 55.4 41 71.9

Number of respondents 86 - 84 - 77 - 70 - 65 - 57 -
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに不利益がある b) ある程度不利益がある c) ほとんど不利益はない

d) 不利益はない e) 分からない

Q19-2. (For those who answered a) to f) at Q19) Did your company suffer disadvantages due to this? 
[Select one] 

50

Others

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) There were major 
disadvantages

6 11.8 6 12.5 5 13.2 4 12.1 4 13.8 1 6.3

b) There were moderate 
disadvantages

17 33.3 15 31.3 11 28.9 11 33.3 10 34.5 6 37.5

c) There were almost no 
disadvantages

8 15.7 7 14.6 6 15.8 5 15.2 3 10.3 2 12.5

d) There were no 
disadvantages

1 2.0 - - - - - - - - - -

e) Don’t know 19 37.3 20 41.7 16 42.1 13 39.4 12 41.4 7 43.8

Number of respondents 51 100.0 48 100.0 38 100.0 33 100.0 29 100.0 16 100.0



Q20. When using ad tech services provided by digital platform operators, were there any limitations 
imposed by the said digital platform operators, in access to necessary data (e.g., data to be used for 
advertisement efficiency verification) for advertisement distribution (or agency businesses for ad 
agencies) ? [Select one]
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 制限されたことがある b) 制限されたことはない c) 分からない

Others

■ a) Yes ■ b) No ■ c) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 3 3.5 2 2.4 1 1.3 1 1.4 1 1.5 1 1.8

b) No 49 57.0 47 56.0 46 59.7 43 61.4 41 63.1 36 63.2

c) Don’t know 34 39.5 35 41.7 30 39.0 26 37.1 23 35.4 20 35.1

Number of respondents 86 100.0 84 100.0 77 100.0 70 100.0 65 100.0 57 100.0



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない

Q20-2. (For those who answered “a) Yes” at Q20) How did this impact your business activities? [Select 
one] 
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Others

■ a) It had a serious impact on business activities■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business 

activities
■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities

- - - - - - - - - - - -

b) It had a moderate impact on 
business activities

1 33.3 - - - - - - - - - -

c) It had only a slight impact on 
business activities

1 33.3 1 50.0 1 100.0 1 100.0 1 100.0 1 100.0

d) There had been no impact on 
business activities

- - - - - - - - - - - -

e) Don’t know 1 33.3 1 50.0 - - - - - - - -

Number of respondents 3 100.0 2 100.0 1 100.0 1 100.0 1 100.0 1 100.0



Q21. Have you ever felt dissatisfied with review standards when opening an account to use ad tech 
services provided by digital platform operators? (This includes accounts reviewed midway as well) 
[Multiple answers accepted] 

0% 10% 20% 30% 40% 50% 60% 70%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 審査基準は公表されているものの，抽象的であるなど客観性に欠けている

b) 審査基準は，十分に公表されていないなど透明性に欠けている

c) 公表されている審査基準に沿って実際に審査がされていないのではないか

d) 審査が差別的で一貫性に欠けている

e) その他（上記a)からd)までの事項以外でアカウントの審査基準について問題と感じた事柄がありましたら選択下さい。）

f) 分からない

g) 特に不満を感じたことはない

Others

■ a) Although review standards are disclosed, the standards are abstract and lack objectivity
■ b) Review standards are not fully disclosed and lack transparency
■ c) We feel the actual reviews are not done according to the disclosed standards
■ d) The reviews are prejudiced and lack consistency
■ e) Other (Select this option if there are issues in account review standards excluding the above a) to d))
■ f) Don’t know
■ g) We do not have complaints
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Q21. Have you ever felt dissatisfied with review standards when opening an account to use ad tech 
services provided by digital platform operators? (This includes accounts reviewed midway as well)  
[Multiple answers accepted]

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) Although review standards are 
disclosed, the standards are abstract 
and lack objectivity

12 14.0 11 13.1 6 7.8 3 4.3 6 9.2 3 5.3

b) Review standards are not fully 
disclosed and lack transparency

12 14.0 10 11.9 8 10.4 5 7.2 4 6.2 3 5.3

c) We feel the actual reviews are not 
done according to the disclosed 
standards

4 4.7 4 4.8 1 1.3 2 2.9 1 1.5 2 3.5

d) The reviews are prejudiced and lack 
consistency

3 3.5 4 4.8 2 2.6 2 2.9 3 4.6 5 8.8

e) Other (Select this option if there are 
issues in account review standards 
excluding the above a) to d))

3 3.5 2 2.4 2 2.6 2 2.9 1 1.5 - -

f) Don’t know 17 19.8 18 21.4 15 19.5 14 20.3 15 23.1 10 17.5

g) We do not have complaints 44 51.2 46 54.8 48 62.3 44 63.8 39 60.0 38 66.7

Number of respondents 86 - 84 - 77 - 69 - 65 - 57 -
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Q21-2. (For those who answered a) to e) at Q21) How did this impact your business activities? 
[Select one] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Others

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) It had a serious impact on 
business activities

3 12.0 3 15.0 - - - - - - 2 25.0

b) It had a moderate impact 
on business activities

8 32.0 7 35.0 6 42.9 6 54.5 8 72.7 2 25.0

c) It had only a slight impact 
on business activities

9 36.0 5 25.0 6 42.9 5 45.5 3 27.3 3 37.5

d) There had been no impact 
on business activities

2 8.0 2 10.0 1 7.1 - - - - 1 12.5

e) Don’t know 3 12.0 3 15.0 1 7.1 - - - - - -

Number of respondents 25 100.0 20 100.0 14 100.0 11 100.0 11 100.0 8 100.0



Q22. What are the reasons your company conducts direct business transactions with your current 
digital platform operator? Please select from the following. [Multiple answers accepted] 

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

a) 多くの消費者の注目・時間を引きつけるメディア（検索サイト，SNS，

動画共有サイト等）の保有

b) 広告の配信先となる媒体社のネットワーク（消費者へのリーチ数）

c) 膨大なデータ量を通じて高めたターゲティングの精度

d) 複数のアドテクサービスを統合することによるサービスの利便性

e) リアルタイムビッディング等のアドテクの技術力

f) 自社が利用しているアドサーバーからの接続性

g) 広告効果の検証性

h) ユーザーフレンドリーなインターフェース

i) 上記等に起因する広告主へのアピール力

j) その他（上記a)からi)までの事項以外で取引する理由がありましたら選

択下さい。）

k) 特に理由はない
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a) It possesses media that many consumers are attracted to and use their 
time to view (such as search sites, social media, video streaming website)

b) The publisher network which advertisements are distributed to 
(number of consumers reached)

c) Targeting accuracy which has been enhanced with a vast amount of data

d) Convenient services conducted by integration of 
multiple ad tech services

e) Ad tech technologies such as for real-time bidding

f) Connectivity of ad servers used by our company

g) Valid verification of advertisement effects

h) User-friendly interface

i) Ability to appeal to advertisers with the factors listed above

j) Other (Select this option if you feel there are reasons to do business 
excluding the above a) to i) )

k) There is no particular reason



Q22. What are the reasons your company conducts direct business transactions with your current 
digital platform operator? Please select from the following. [Multiple answers accepted] 

Answers Number of 
answers

Ratio (%)

a) It possesses media that many consumers are attracted to and use their time to view (such as search sites, social 
media, video streaming website)

68 79.1

b) The publisher network which advertisements are distributed to (number of consumers reached) 61 70.9

c) Targeting accuracy which has been enhanced with a vast amount of data 56 65.1

d) Convenient services conducted by integration of multiple ad tech services 31 36.0

e) Ad tech technologies such as for real-time bidding 20 23.3

f) Connectivity of ad servers used by our company 3 3.5

g) Valid verification of advertisement effects 39 45.3

h) User-friendly interface 15 17.4

i) Ability to appeal to advertisers with the factors listed above 14 16.3

j) Other (Select this option if you feel there are reasons to do business excluding the above a) to i) ) 5 5.8

k) There is no particular reason 8 9.3

Number of respondents 86 -
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Q23. Currently, in the digital advertising market, there seems to be a certain movement (vertical 
integration); digital platform operators manage powerful mediums while distributing advertisements 
(matching) using ad tech in the backdrop of the said media’s power. Do you have any concerns about 
this progression of vertical integration? If so, what concerns do you have? Please select from the 
following. [Multiple answers accepted] 0% 10% 20% 30% 40% 50%

a) デジタル・プラットフォーマーが提供するアドテクサービス（広告配

信）において，自らのメディアを有利に選択する

b) デジタル・プラットフォーマーが保有するメディアへの配信を，自らの

アドテクサービス経由に限定する

c) 広告のマッチングの際，他のマッチングプラットフォームとの接続を自

社プラットフォームによる入札決定後にすることを要求するなどして，他の

デジタル・プラットフォーマーとの競争条件が不公正なものとなる

d) 広告主とメディアをマッチングする仲介機能において，垂直統合がなさ

れたことに伴い，広告主と媒体社の双方代理が進み，利益相反が起こる

e) 媒体社との契約において利用するアドテクについて，当該アドテクを提

供するデジタル・プラットフォーマーが当該デジタル・プラットフォーマー

と競合する他のデジタル・プラットフォーマーの提供するアドテクの利用…

f) 競合他社との間でのAPIによるアクセスを不当にシャットダウンされるこ

とにより，データがデジタル・プラットフォーマーに囲い込まれる

g) その他（上記a)からf)までの事項以外で懸念する事柄がありましたら選

択下さい。）

h) 特に懸念はない
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a) Digital platform operators select media to their advantage for 
ad tech services (advertisement distribution) provided by them

b) Digital platform operators limit distribution of their media unless it is via 
their own ad tech services

c) Conditions for competition are unfair for other digital platform operators, 
as when advertisement matching is conducted, it is required to connect to 

other matching platforms after bidding is decided at their own platform

d) As vertical integration occurs, representation of both advertisers and 
publishers progresses to trigger conflict of interests for the mediation 

function matching advertisers and media

e) For ad tech in contract with publishers, digital platform operators that 
provide the said ad tech include conditions that interfere 

with ad tech use provided by competitors

f) API access between competitor companies are unjustly shut down, 
causing data to be fenced in by a digital platform operator

g) Other (Select this option if you feel there are concerns 
excluding the above a) to f) )

h) There is no particular concern



Q23. Currently, in the digital advertising market, there seems to be a movement (vertical integration) in 
which digital platform operators manage powerful mediums while distributing advertisements 
(matching) using ad tech in the backdrop of the said media’s power. Do you have any concerns about 
this progression of vertical integration? If so, what concerns do you have? Please select from the 
following. [Multiple answers accepted] 

Answers Number of 
answers

Ratio (%)

a) Digital platform operators select media to their advantage for ad tech services (advertisement distribution) provided 
by them

35 40.2

b) Digital platform operators limit distribution of their media unless it is via their own ad tech services 24 27.6

c) Conditions for competition are unfair for other digital platform operators, as when advertisement matching is 
conducted, it is required to connect to other matching platforms after bidding is decided at their own platform

20 23.0

d) As vertical integration occurs, representation of both advertisers and publishers progresses to trigger conflict of 
interests for the mediation function matching advertisers and media

16 18.4

e) For ad tech in contract with publishers, digital platform operators that provide the said ad tech include conditions 
that interfere with ad tech use provided by competitors

9 10.3

f) API access between competitor companies are unjustly shut down, causing data to be fenced in by a digital platform 
operator

15 17.2

g) Other (Select this option if you feel there are concerns excluding the above a) to f) ) 1 1.1

h) There is no particular concern 39 44.8

Number of respondents 87 -
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Q24. When using ad tech services provided by digital platform operators, do you have a grasp on what type 
of data you provide to them, or what type of data is provided from them? [Select one]

Answers Number of 
answers

Ratio (%)

a) We know what data we provide and being provided by them 29 31.9

b) We know what data we provide, but we do not have a grasp on what data is provided by them 7 7.7

c) We know what data is provided by them, but we do not have a grasp on what data we are 
providing

12 13.2

d) We do not know what data we provide and are provided by them 43 47.3

Number of respondents 91 100.0
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0% 10% 20% 30% 40% 50%

a) 提供している及び提供を受けているデータを共に把握している

b) 提供しているデータについては把握しているが，提供を受けて

いるデータについては把握していない

c) 提供を受けているデータについては把握しているが，提供して

いるデータについては把握していない

d) 提供している及び提供を受けているデータを共に把握していな

い

a) We know what data we provide and being provided 
by them

b) We know what data we provide, but we do not have 
a grasp on what data is provided by them

c) We know what data is provided by them, but we do not 
have a grasp on what data we are providing

d) We do not know what data we provide and are provided 
by them



Q24-3. (For those who answered “a) We know what data we provide and are being provided by them” at 
Q24) Are you satisfied with the data provided by the digital platform operation when compared to the 
data you provide to them? [Select one]

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに満足できる b) ある程度満足できる c) ほとんど満足できない

d) 満足できない e) 分からない
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Others

■ a) We are very satisfied ■ b) We are moderately satisfied ■ c) We are not very 
satisfied

■ d) We are not satisfied at all ■ e) Don’t know

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) We are very satisfied 7 25.9 5 18.5 5 20.8 3 14.3 3 14.3 2 10.0

b) We are moderately 
satisfied

17 63.0 18 66.7 10 41.7 11 52.4 10 47.6 9 45.0

c) We are not very satisfied - - 1 3.7 4 16.7 3 14.3 3 14.3 3 15.0

d) We are not satisfied at all - - - - - - - - - - - -

e) Don’t know 3 11.1 3 11.1 5 20.8 4 19.0 5 23.8 6 30.0

Number of respondents 27 100.0 27 100.0 24 100.0 21 100.0 21 100.0 20 100.0
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Q25. (For those to answered a) or b) for at least one question out of Q9-2, Q11-2, Q12-2, Q13-3, Q14-2, Q15-3, Q16-2, Q17-2, 
Q18-2, Q19-2, Q20-2, and Q21-2) This question is for companies who answered they have a certain amount of disadvantageous 
effects due to actions taken by digital platform operators. Do you believe your company has no choice but to use ad tech 
services offered by digital platform operators? If so, please select the reasons from the following. [Multiple answers accepted]

0% 10% 20% 30% 40% 50% 60% 70%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 当該アドテクサービスの提供事業者以外にアドテクサービスの提供事業者が存在しないため

b) 他のアドテクサービスとの取引に切り替えるには人的・金銭的負担が大きいため

c) 当該アドテクサービスにおいて蓄積されたデータ（取引記録等）が業務上必要であるため

d) デジタル化が進行している現状において，より多くの消費者にリーチするためには当該アドテクサービスを利用することが有効であるため

e) 他のアドテクサービスと比較して，当該アドテクサービスの費用対効果が高いため

f) 当該アドテクサービスの広告効果の検証が行いやすいため

g) その他（上記a)からf)までの事項以外で，利用せざるを得ないと考えている理由がありましたら選択下さい）

h) 当該アドテクサービスを利用せざるを得ないとは考えていない

Others

■ a) There are no other ad tech service providers except the ad tech service provider in question
■ b) The human and financial burden of transitioning to another ad tech service is too large
■ c) The accumulated data (such as transaction data) of the said ad tech service is necessary for business
■ d) Using the ad tech services in question is effective in order to reach more consumers in the current society, in which 

digitalization has been progressing
■ e) The ad tech service in question is more cost-effective than other ad tech services
■ f) Advertisement effectiveness verification is easier with the ad tech service in question
■ g) Other (Select this option if you feel there is no other choice to use the current service excluding the above a) to f))
■ h) We do not believe our company has no choice but to use ad tech services in question



Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There are no other ad tech service providers except the ad tech 
service provider in question

13 33.3 11 30.6 9 27.3 10 37.0 8 28.6 3 15.8

b) The human and financial burden of transitioning to another ad 
tech service is too large

8 20.5 8 22.2 7 21.2 7 25.9 6 21.4 6 31.6

c) The accumulated data (such as transaction data) of the said ad 
tech service is necessary for business

11 28.2 9 25.0 6 18.2 5 18.5 2 7.1 2 10.5

d) Using the ad tech services in question is effective in order to 
reach more consumers in the current society, in which 
digitalization has been progressing

26 66.7 23 63.9 17 51.5 15 55.6 16 57.1 6 31.6

e) The ad tech service in question is more cost-effective than 
other ad tech services

17 43.6 12 33.3 8 24.2 5 18.5 6 21.4 4 21.1

f) Advertisement effectiveness verification is easier with the ad 
tech service in question

9 23.1 6 16.7 6 18.2 4 14.8 2 7.1 3 15.8

g) Other (Select this option if you feel there is no other choice to 
use the current service excluding the above a) to f))

- - 1 2.8 - - - - - - 1 5.3

h) We do not believe our company has no choice but to use ad 
tech services in question

4 10.3 5 13.9 5 15.2 3 11.1 5 17.9 8 42.1

Number of respondents 39 - 36 - 33 - 27 - 28 - 19 -

Q25. (For those to answered a) or b) for at least one question out of Q9-2, Q11-2, Q12-2, Q13-3, Q14-2, Q15-3, Q16-2, Q17-2, Q18-
2, Q19-2, Q20-2, and Q21-2) This question is for companies who answered they have a certain amount of disadvantageous 
effects due to actions taken by digital platform operators. Do you believe your company has no choice but to use ad tech 
services offered by digital platform operators? If so, please select the reasons from the following. [Multiple answers accepted]
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Questionnaire for intermediaries
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Answers Number of 
answers Ratio(%)

a) DSP（Demand Side Platform） 24 63.2

b) Ad Network 17 44.7

c) Ad Exchange 13 34.2

d) SSP（Supply Side Platform） 10 26.3

e) Ad Server 8 21.1

f) Others 16 42.1

Number of respondents 38 -

Q1．貴社が行っているデジタル広告事業は，次のどのアドテクサービスに該当しますか。該当する事
業を全て選択してください。【複数回答可】
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Q1. Which of the following ad tech services do you operate? [Multiple answers 
accepted]

0% 10% 20% 30% 40% 50% 60% 70%

a) DSP（Demand Side Platform）

b) アドネットワーク（Ad Network）

c) アドエクスチェンジ（Ad Exchange）

d) SSP（Supply Side Platform）

e) アドサーバー（Ad Server）

f) その他

a) DSP(Demand Side Platform)

d) SSP(Supply Side Platform)

e) Ad server

b) Ad network

c) Ad exchange

f) Others



Q2．貴社の全従業員数はどの程度ですか。【１つ選択】

Answers Number of 
answers Ratio (%)

a) Ten or less 2 5.3

b) 11 to 50 13 34.2

c) 51 to 100 3 7.9

d) 101 to 300 3 7.9

e) 301 to 1,000 10 26.3

f) 1,001 or more 7 18.4

Number of respondents 38 100.0

0% 10% 20% 30% 40%

a) 10人以下

b) 11人以上50人以下

c) 51人以上100人以下

d) 101人以上300人以下

e) 301人以上1,000人以下

f) 1,001人以上
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Q2. What is the total number of employees in your company? [Select one]

a) Ten or less

b) 11 to 50

c) 51 to 100

d) 101 to 300

e) 301 to 1,000

f) 1,001 or more



Q3．貴社の資本金の額又は出資の総額はどの程度ですか。【１つ選択】

Answers 
Number of 
answers Ratio (%)

a) 0 yen - -

b) One yen to ten million yen 8 21.1

c) More than ten million yen to 50 million yen 7 18.4

d) More than 50 million yen to 100 million yen 7 18.4

e) More than 100 million yen to 300 million yen 5 13.2

f) More than 300 million yen 11 28.9

Number of respondents 38 100.0

0% 10% 20% 30% 40%

a) 0円

b) 1円以上1000万円以下

c) 1000万円超5000万円以下

d) 5000万円超1億円以下

e) 1億円超3億円以下

f) 3億円超
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Q3. What is the capital or total amount of investment of your company? [Select one] 

a) 0 yen

b) One yen to ten million yen

c) More than ten million yen to 50 million yen

d) More than 50 million yen to 100 million yen

e) More than 100 million yen to 300 million yen

f) More than 300 million yen



0% 10% 20% 30% 40% 50%

a) 1000万円以下

b) 1000万円超5000万円以下

c) 5000万円超1億円以下

d) 1億円超10億円以下

e) 10億円超100億円以下

f) 100億円超1000億円以下

g) 1000億円超

Answers Number of Answers Ratio(%)

a) Ten million yen or less - -

b) More than ten million yen to 50 million yen - -

c) More than 50 million yen to 100 million yen - -

d) More than 100 million yen to one billion yen 8 21.1

e) More than one billion yen to ten billion yen 15 39.5

f) More than ten billion yen to 100 billion yen 9 23.7

g) More than 100 billion yen 6 15.8

Number of respondents 38 100.0
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Q4. What is the amount of total sales in your company? Please answer the average 
amount of three recent fiscal years. (a rough estimate is acceptable) [Select one] 

a) Ten million yen or less

b) More than ten million yen to 50 million yen

c) More than 50 million yen to 100 million yen

d) More than 100 million yen to one billion yen

e) More than one billion yen to ten billion yen

f) More than ten billion yen to 100 billion yen

g) More than 100 billion yen



0% 10% 20% 30% 40%

a) 0円

b) 1円以上100万円以下

c) 100万円超500万円以下

d) 500万円超1000万円以下

e) 1000万円超5000万円以下

f) 5000万円超1億円以下

g) 1億円超10億円以下

h) 10億円超100億円以下

i) 100億円超1000億円以下

j) 1000億円超

Answers Number of
answers

Ratio(%)

a) 0 yen 2 5.3

b) One yen to one million yen - -

c) More than one million yen to five million yen - -

d) More than five million yen to ten million yen - -

e) More than ten million yen to 50 million yen 2 5.3

f) More than 50 million yen to 100 million yen 1 2.6

g) More than 100 million yen to one billion yen 14 36.8

h) More than one billion yen to ten billion yen 14 36.8

i) More than ten billion yen to 100 billion yen 3 7.9

j) More than 100 billion yen 2 5.3

Number of respondents 38 100.0 69

Q5. What is the amount of total sales for digital advertising business in your company? Please 
answer the average amount of three recent fiscal years. (a rough estimate is acceptable)[Select 
one] 

a) 0 yen

b) One yen to one million yen

c) More than one million yen to five million yen

d) More than five million yen to ten million yen

e) More than ten million yen to 50 million yen

f) More than 50 million yen to 100 million yen

g) More than 100 million yen to one billion yen

h) More than one billion yen to ten billion yen

i) More than ten billion yen to 100 billion yen

j) More than 100 billion yen



0% 20% 40% 60% 80% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

Q6．貴社のデジタル広告事業による売上額に占める，デジタル・プラットフォーマーとの取引における売上
額の割合はどの程度ですか。それぞれのデジタル・プラットフォーマーごとに，直近３年の事業年度の平均
値で計算してお答えください（概算で結構です。）。【１つ選択】
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Q6. What is the ratio of revenue from transactions with business partners in your overall digital 
advertising business sales? Please answer the average amount of three recent fiscal years per 
business partner. (a rough estimate is acceptable) [Select one] 

Others

■ a) 0% ■ b) More than 0% to 10% ■ c) More than 10% to 30%

■ d) More than 30% to 50% ■ e) More than 50% to 70% ■ f) More than 70% to 90%
■ g) More than 90% to less than 100% ■ h) 100%



Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) 0% 5 13.9 10 27.8 14 38.9 17 47.2 16 44.4 1 6.3

b) More than 0% to 10% 5 13.9 12 33.3 13 36.1 16 44.4 15 41.7 5 31.3

c) More than 10% to 30% 9 25.0 10 27.8 8 22.2 2 5.6 3 8.3 5 31.3

d) More than 30% to 50% 9 25.0 3 8.3 - - - - - - 1 6.3

e) More than 50% to 70% 4 11.1 - - - - - - 1 2.8 1 6.3

f) More than 70% to 90% 3 8.3 1 2.8 1 2.8 1 2.8 1 2.8 3 18.8

g) More than 90% to less than 
100% 1 2.8 - - - - - - - - - -

h) 100% - - - - - - - - - - - -

Number of respondents 36 100.0 36 100.0 36 100.0 36 100.0 36 100.0 16 100.0

Q6．貴社のデジタル広告事業による売上額に占める，デジタル・プラットフォーマーとの取引における売上
額の割合はどの程度ですか。それぞれのデジタル・プラットフォーマーごとに，直近３年の事業年度の平均
値で計算してお答えください（概算で結構です。）。【１つ選択】
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Q6. What is the ratio of revenue from transactions with business partners in your 
overall digital advertising business sales? Please answer the average amount of three 
recent fiscal years per business partner. (a rough estimate is acceptable) [Select one] 



0% 10% 20% 30% 40% 50% 60% 70%

Google

Yahoo!

Facebook

Twitter

LINE

その他

Q7．デジタル・プラットフォーマーが提供するアドテクサービスを利用するために当該デジタル・プラットフォーマーと交わしている契約につ
いて，次のような内容を含む規定はありますか。【複数回答可】
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Q7. When doing business with digital platform operators, do contracts with the said digital 
platform operator contain stipulations as seen below? [Multiple answers accepted]

Others

■ a) Contracts are uniform and cannot be changed based on negotiation
■ b) The said digital platform operators can change contract terms on a discretionary basis
■ c) Digital platform operators can stop providing their service on a discretionary basis
■ d) Even if the contract is between two domestic businesses, jurisdiction (such as exclusive court jurisdiction) is 

established overseas
■ e) There is no liability or limited liability for any interruption of services (including system failures) of ad tech 

services offered by the said digital platform operators 
■ f) Compensation for damage can only be claimed from the said digital platform operators (on a one-way basis)
■ g) Only the said digital platform operator can audit your company system (on a one-way basis)
■ h) Other (Select this option if there are contract items excluding the above a) to g) which you feel are an issue)
■ i) There are no issues or problematic provisions as seen above
■ j) We have never dealt with any of the said digital platform operators



Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) Contracts are uniform and cannot be changed 
based on negotiation 23 63.9 17 47.2 18 50.0 15 41.7 15 41.7 6 31.6

b) The said digital platform operators can 
change contract terms on a discretionary basis 12 33.3 9 25.0 7 19.4 7 19.4 6 16.7 7 36.8

c) Digital platform operators can stop providing 
their service on a discretionary basis 12 33.3 8 22.2 7 19.4 7 19.4 6 16.7 6 31.6

d) Even if the contract is between two domestic 
businesses, jurisdiction (such as exclusive court 
jurisdiction) is established overseas 10 27.8 1 2.8 6 16.7 4 11.1 1 2.8 2 10.5

e) There is no liability or limited liability for any 
interruption of services (including system 
failures) of ad tech services offered by the said 
digital platform operators 

12 33.3 6 16.7 7 19.4 6 16.7 4 11.1 2 10.5

f) Compensation for damage can only be claimed 
from the said digital platform operators (on a 
one-way basis)

7 19.4 5 13.9 7 19.4 4 11.1 5 13.9 3 15.8

g) Only the said digital platform operator can 
audit your company system (on a one-way basis) 2 5.6 1 2.8 1 2.8 3 8.3 2 5.6 5 26.3

h) Other (Select this option if there are contract 
items excluding the above a) to g) which you feel 
are an issue)

3 8.3 1 2.8 1 2.8 1 2.8 3 8.3 - -

i) There are no issues or problematic provisions 
as seen above 5 13.9 9 25.0 5 13.9 7 19.4 6 16.7 11 57.9

j) We have never dealt with any of the said digital 
platform operators 4 11.1 7 19.4 11 30.6 13 36.1 13 36.1 - -

Number of respondents 36 - 36 - 36 - 36 - 36 - 19 -
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Q7. When doing business with digital platform operators, do contracts with the said 
digital platform operator contain stipulations as seen below? [Multiple answers 
accepted]



0% 20% 40% 60% 80% 100%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない

Others
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Q7-2. (For those who answered a) to h) at Q7) How does the contract impact your business 
activities? [Select one] 

■ a) It had a serious impact 
on business activities

■ d) There had been no impact 
on business activities

■ b) It had a moderate impact 
on business activities

■ e) Don’t know

■ c) It had only a slight impact 
on business activities

Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) It had a serious 
impact on business 
activities

1 3.6 - - - - - - 1 5.6 - -

b) It had a moderate 
impact on business 
activities

8 28.6 3 14.3 5 23.8 2 11.8 1 5.6 1 9.1

c) It had only a slight 
impact on business 
activities

7 25.0 2 9.5 6 28.6 3 17.6 4 22.2 2 18.2

d) There had been no 
impact on business 
activities

11 39.3 15 71.4 10 47.6 12 70.6 12 66.7 8 72.7

e) Don’t know 1 3.6 1 4.8 - - - - - - - -
Number of respondents 28 100.0 21 100.0 21 100.0 17 100.0 18 100.0 11 100.0



Q8．デジタル・プラットフォーマーが提供するアドテクサービスを利用した際に，当該アドテクサービスのシス
テムの変更について，次のようなことがありましたか。【複数回答可】

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) システム変更が突然行われるため，対応に苦慮することがあった

b) システム変更の理由が明確に示されなかった

c) システム変更の内容に自社の要望を反映することができなかった

d) その他（上記a)からc)までの事項以外でシステムの変更について問題と感じた事

柄がありましたら選択下さい。）

e) 特に上記のような内容はなく，特に問題はない
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Q8. When using the ad tech services provided by digital platform operators, 
did you experience any of the following changes with transition to the said ad 
tech service system? [Multiple answers accepted]

Others

■ a) We struggled to correspond to the sudden system change
■ b) Reasons for the system change were not clearly stated
■ c) Company wishes were not reflected in the system change
■ d) Other (Select this option if there are issues in system change excluding the 

above a) to c))
■ e) There are no issues, and no problems as seen above 



Q8．デジタル・プラットフォーマーが提供するアドテクサービスを利用した際に，当該アドテクサービスのシス
テムの変更について，次のようなことがありましたか。【複数回答可】

Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) We struggled to correspond to 
the sudden system change

15 46.9 2 6.9 11 44.0 5 21.7 4 17.4 2 10.5

b) Reasons for the system change 
were not clearly stated 11 34.4 6 20.7 7 28.0 5 21.7 6 26.1 - -

c) Company wishes were not 
reflected in the system change

9 28.1 5 17.2 6 24.0 5 21.7 6 26.1 2 10.5

d) Other (Select this option if there 
are issues in system change 
excluding the above a) to c)) - - - - - - - - - - - -

e) There are no issues, and no 
problems as seen above 13 40.6 20 69.0 12 48.0 16 69.6 14 60.9 16 84.2

Number of respondents 32 - 29 - 25 - 23 - 23 - 19 -
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Q8. When using the ad tech services provided by digital platform operators, did you 
experience any of the following changes with transition to the said ad tech service 
system? [Multiple answers accepted]



Q8-2．（Q8でa)からd)までの回答をした場合）それによって，貴社の事業活動はどの程度の影響を受け
ましたか。【１つ選択】
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a) 深刻な影響を受けた

b) ある程度の影響を受けた

Q8-2. (For those who answered a) to d) at Q8) How did this impact your 
business activities? [Select one] 

Others

■ a) It had a serious impact 
on business activities

■ c) It had only a slight impact 
on business activities

■ e) Don’t know

■ b) It had a moderate impact 
on business activities

■ d) There had been no impact 
on business activities



Q8-2．（Q8でa)からd)までの回答をした場合）それによって，貴社の事業活動はどの程度の影響を受け
ましたか。【１つ選択】

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) It had a serious impact 
on business activities 1 5.3 - - - - - - - - - -

b) It had a moderate impact 
on business activities 9 47.4 2 20.0 7 53.8 3 42.9 2 22.2 2 33.3

c) It had only a slight impact 
on business activities 6 31.6 6 60.0 4 30.8 3 42.9 5 55.6 4 66.7

d) There had been no 
impact on business 
activities

2 10.5 2 20.0 2 15.4 1 14.3 2 22.2 - -

e) Don’t know 1 5.3 - - - - - - - - - -

Number of respondents 19 100.0 10 100.0 13 100.0 7 100.0 9 100.0 6 100.0
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Q8-2. (For those who answered a) to d) at Q8) How did this impact your 
business activities? [Select one] 
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a) デジタル・プラットフォーマーが提供するサービス以外の第三者のサービスの

利用が禁止された
b) デジタル・プラットフォーマーの担当者から，第三者のサービスの利用を禁じ
るような指示を受けた（明示的，黙示的を問わず）

c) デジタル・プラットフォーマーが提供するアドテクサービス以外の第三者の
サービスを利用する場合，当該デジタル・プラットフォーマーに協議を求められた

d) アカウントの停止に関する明確な理由の説明がなかった

e) その他（上記a)からd)までの事項以外で第三者サービスの利用について問題と
感じた事柄がありましたら選択下さい。）

f) 上記のようなことはなく，特に問題はない
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■ a) Digital platform operators prohibited use of other third-party services
■ b) Staff from the digital platform operators told us not to use third-party services (Explicitly or implicitly)
■ c) Consultation to digital platform operators was necessary when using a third-party service that is not an ad 

tech service provided by them.
■ d) There was no clear explanation on why an account was suspended
■ e) Other (Select this option if there were issues in using third-party services excluding the above a) to d) )
■ f) There were no issues, and no problems as seen above

Others

Q9. When using the ad tech services provided by digital platform 
operators, did you experience any of the following? [Multiple answers 
accepted] 



Q9．デジタル・プラットフォーマーが提供するアドテクサービスを利用した際に，次のようなことは
ありましたか。【複数回答可】

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) Digital platform operators prohibited use 
of other third-party services - - - - - - - - - - - -

b) Staff from the digital platform operators 
told us not to use third-party services 
(Explicitly or implicitly) 1 3.1 - - - - - - - - - -

c) Consultation to digital platform operators 
was necessary when using a third-party 
service that is not an ad tech service 
provided by them. 1 3.1 - - - - - - - - - -

d) There was no clear explanation on why 
an account was suspended 1 3.1 - - 2 8.0 - - - - - -

e) Other (Select this option if there were 
issues in using third-party services 
excluding the above a) to d) ) 1 3.1 - - - - - - - - 3 15.8

f) There were no issues, and no problems 
as seen above 30 93.8 29 100.0 23 92.0 23 100.0 23 100.0 16 84.2

Number of respondents 32 - 29 - 25 - 23 - 23 - 19 -
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Q9. When using the ad tech services provided by digital platform 
operators, did you experience any of the following? [Multiple answers 
accepted] 



Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) It had a moderate impact on 
business activities 2 100.0 - - 1 50.0 - - - - - -

c) It had only a slight impact on 
business activities - - - - 1 50.0 - - - - - -

d) There had been no impact on 
business activities - - - - - - - - - - - -

e) Don’t know - - - - - - - - - - 3 100.0
Number of respondents 2 100.0 - - 2 100.0 - - - - 3 100.0
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Q9-2. (For those who answered a) to e) at Q9) How did this impact your business 
activities? [Select one] 

Others
■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know
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a) ある b) ない c) 分からない

Q10．自社のアドテクサービス（DSP等)からデジタル・プラットフォーマーが提供するアドテクサービスを利
用して広告を配信する際に，貴社が適正と考える価格以上の価格で入札したにもかかわらず，貴社が配信した
いと思う広告枠に広告が配信できなかったことはありますか。【１つ選択】

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) Yes 7 21.9 4 13.8 4 16.0 4 17.4 4 17.4 5 26.3

b) No 11 34.4 10 34.5 10 40.0 10 43.5 10 43.5 8 42.1

c) Don’t know 14 43.8 15 51.7 11 44.0 9 39.1 9 39.1 6 31.6

Number of respondents 32 100.0 29 100.0 25 100.0 23 100.0 23 100.0 19 100.0
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Q10. When using the ad tech services provided by digital platform operators to distribute 
advertisements through your own ad tech services (DSP etc.), was there a case in which 
your company was not able to distribute advertisements in the wanted inventory, despite 
bidding at a price your company believed was more than reasonable? [Select one]

Others

■ a) Yes ■ b) No ■ c) Don’t know
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a) あった b) なかった■ a) Yes ■ b) No

Q10-1．（Q10で「a) ある」と回答した場合）広告が配信できなかったことについて，当該デジタル・プラット
フォーマーから理由の説明はありましたか。【１つ選択】
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Q10-1. (For those who answered “a) Yes” at Q10) Was there an explanation from the said 
digital platform operator on why the advertisement was not distributed? [Select one]

Others

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) Yes 2 28.6 1 25.0 3 75.0 1 25.0 3 75.0 3 60.0

b) No 5 71.4 3 75.0 1 25.0 3 75.0 1 25.0 2 40.0

Number of respondents 7 100.0 4 100.0 4 100.0 4 100.0 4 100.0 5 100.0



Q10-1-1．（Q10-1で「a) あった」と回答した場合）貴社はその説明に納得できましたか。【１つ選択】
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Q10-1-1. (For those who answered “a) Yes” at Q10-1) Was your company satisfied 
with the explanation? [Select one] 

Others
■ a) Yes ■ b) No

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) Yes 2 100.0 1 100.0 3 100.0 1 100.0 3 100.0 3 100.0

b) No - - - - - - - - - - - -

Number of respondents 2 100.0 1 100.0 3 100.0 1 100.0 3 100.0 3 100.0



Q10-3．（Q10で「a) ある」と回答した場合）広告が配信できなかったことは貴社の事業活動にどの程度
の影響を及ぼしましたか。【１つ選択】（※ 複数回あった場合には，貴社にとって最も影響が大きかっ
たと思われるものについてお答えください。）
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a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Q10-3. (For those who answered “a) Yes” at Q10) How did being unable to distribute 
advertisements impact your business activities? [Select one] (*If there were multiple 
cases, answer the one case that had the most impact on your company.) 

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know

Others

Answers

Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) It had a moderate impact on 
business activities 5 71.4 2 50.0 2 50.0 2 50.0 - - 2 40.0

c) It had only a slight impact on 
business activities 1 14.3 2 50.0 2 50.0 2 50.0 2 50.0 3 60.0

d) There had been no impact on 
business activities - - - - - - - - 2 50.0 - -

e) Don’t know 1 14.3 - - - - - - - - - -

Number of respondents 7 100.0 4 100.0 4 100.0 4 100.0 4 100.0 5 100.0
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Q11. As a condition of using the ad tech services provided by digital platform operators, 
did the said digital platform operators ask you to suspend or ban the following 
business activities? [Multiple answers accepted] 

86

Others
■ a) Overall business that competes with the business implemented by the said digital platform operators
■ b) User information collection business for implementing ad tech services
■ c) Data sales business related to user behavior, etc.
■ d) You have never been asked to suspend or ban the business activities listed above

Answers

Google Yahoo! Facebook Twitter LINE Others

Number of 
answers Ratio (%) Number of 

answers Ratio (%) Number of 
answers Ratio (%) Number of 

answers Ratio (%) Number of 
answers Ratio (%) Number of 

answers Ratio (%)

a) Overall business that competes with the 
business implemented by the said digital 
platform operators

- - - - - - - - - - 1 5.3

b) User information collection business for 
implementing ad tech services 1 3.1 1 3.4 1 4.0 - - - - - -

c) Data sales business related to user 
behavior, etc. 1 3.1 1 3.4 1 4.0 - - - - - -

d) You have never been asked to suspend 
or ban the business activities listed above 31 96.9 28 96.6 24 96.0 23 100.0 23 100.0 18 94.7

Number of respondents 32 - 29 - 25 - 23 - 23 - 19 -
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a) 説明があった b) 説明はなかった c) 分からない

Answers

Google Yahoo! Facebook Twitter LINE Others
Number 

of 
answers

Ratio (%)
Number 

of 
answers

Ratio (%)
Number 

of 
answers

Ratio (%)
Number 

of 
answers

Ratio (%)
Number 

of 
answers

Ratio (%)
Number 

of 
answers

Ratio (%)

a) Yes - - - - - - - - - - 1 100.0
b) No - - - - - - - - - - - -
c) Don’t know 1 100.0 1 100.0 1 100.0 - - - - - -

Number of respondents 1 100.0 1 100.0 1 100.0 - - - - 1 100.0
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Q11-1. (For those who answered a) to c) at Q11) Was there an explanation from the 
said digital platform operator on why it asked you to suspend or ban your business 
activities? [Select one]

Others

■ a) Yes ■ b) No ■ c) Don’t know
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a) 納得できた b) 納得できなかった c) 分からない

Answers

Google Yahoo! Facebook Twitter LINE その他

Number
of 

answers
Ratio (%)

Number
of 

answers
Ratio (%)

Number
of 

answers
Ratio (%)

Number
of 

answers
Ratio (%)

Number
of 

answers
Ratio (%)

Number
of 

answers
Ratio (%)

a) Yes - - - - - - - - - - 1 100.0

b) No - - - - - - - - - - - -

c) Don’t know - - - - - - - - - - - -

Number of respondents - - - - - - - - - - 1 100.0
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Q11-1-1. (For those who answered “a) Yes” at Q11-1) ) Was your company satisfied 
with the explanation? [Select one]

■ a) Yes ■ b) No ■ c) Don’t know

Others



■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities   ■ d) There had been no impact on business activities
■ e) Don’t know
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Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) It had a moderate impact 
on business activities - - - - - - - - - - - -

c) It had only a slight impact 
on business activities - - - - - - - - - - - -

d) There had been no impact 
on business activities - - - - - - - - - - 1 100.0

e) Don’t know 1 100.0 1 100.0 1 100.0 - - - - - -
Number of respondents 1 100.0 1 100.0 1 100.0 - - - - 1 100.0 89

Q11-2. (For those who answered a) to c) at Q11) How did being asked to suspend or ban 
your business activities impact your business activities? [Select one] 

Others



Q12. Regarding the function of ad tech services for publishers provided by digital 
platform operators, did you sell inventory as an agent (selling inventory, which is 
mediated through the ad tech services provided by digital platform operators, on 
behalf of the said digital platform operators) (within three recent fiscal years )? [Select 
one] 
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a) ある b) ない

Others

■ a) Yes ■ b) No



Answers

Google Yahoo! Facebook Twitter LINE

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) Yes 15 46.9 15 51.7 14 56.0 12 52.2 11 47.8 10 52.6

b) No 17 53.1 14 48.3 11 44.0 11 47.8 12 52.2 9 47.4

Number of 
respondents 32 100.0 29 100.0 25 100.0 23 100.0 23 100.0 19 100.0
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Q12. Regarding the function of ad tech services for publishers provided by digital 
platform operators, did you sell inventory as an agent (selling inventory, which is 
mediated through the ad tech services provided by digital platform operators, on 
behalf of the said digital platform operators) (within three recent fiscal years )? [Select 
one] 

Others



■ a) Make the percentage of the inventory sold as an agent  to overall inventory larger than a certain level 
■ b) It is necessary to have your customers preferentially use the service to be sold as an agent over your original services
■ c) Restrict any trade with competitors of the said digital platform operators
■ d) Restrict business activities with some publishers 
■ e) Restrict implementation of header bidding functions as your original services
■ f) You are required to add your own unique value-added service to the services you sell as an agent
■ g) When you implement new functions as your original services, it is necessary to share information of the new functions to 

the said digital platform operators
■ h) Other (Select this option if there is any concerns excluding the above a) to g) while selling inventory as an agent)
■ i) You have never been requested any conditions
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Q12-1. (For those who answered “a) Yes” at Q12) When selling inventory as an agent, 
were you requested the following conditions  by the said digital platform operators? 
[Multiple answers accepted] 

Others



Answers

Google Yahoo! Facebook Twitter LINE Others
Number

of 
answers

Ratio (%)
Number

of 
answers

Ratio (%)
Number

of 
answers

Ratio (%)
Number

of 
answers

Ratio (%)
Number

of 
answers

Ratio (%)
Number

of 
answers

Ratio (%)

a) Make the percentage of the inventory sold as an 
agent  to overall inventory larger than a certain 
level 

1 6.7 - - - - - - - - - -

b) It is necessary to have your customers 
preferentially use the service to be sold as an 
agent over your original services

2 13.3 - - - - - - - - - -

c) Restrict any trade with competitors of the said 
digital platform operators - - - - - - - - - - - -

d) Restrict business activities with some 
publishers 1 6.7 - - - - - - - - 1 14.3

e) Restrict implementation of header bidding 
functions as your original services 1 6.7 - - - - - - - - - -

f) You are required to add your own unique value-
added service to the services you sell as an agent 1 6.7 - - - - - - - - - -

g) When you implement new functions as your 
original services, it is necessary to share 
information of the new functions to the said digital 
platform operators

1 6.7 - - - - - - - - - -

h) Other (Select this option if there is any 
concerns excluding the above a) to g) while 
selling inventory as an agent)

1 6.7 - - - - - - - - - -

i) You have never been requested any conditions 13 86.7 15 100.0 14 100.0 12 100.0 11 100.0 6 85.7

Number of respondents 15 - 15 - 14 - 12 - 11 - 7 -
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Q12-1. (For those who answered “a) Yes” at Q12) When selling inventory as an agent, 
were you imposed the following conditions  by the said digital platform operators? 
[Multiple answers accepted] 
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a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Q12-1-2. (For those who answered a) to h) at Q12-1) How imposing the 
conditions impact your business activities? [Select one] 

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know

Others

Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%)
Number of 
answers

Ratio (%)
Number of 
answers

Ratio (%)
Number of 
answers

Ratio (%)
Number of 
answers

Ratio (%)
Number of 
answers

Ratio (%)

a) It had a serious 
impact on business 
activities

- - - - - - - - - - - -

b) It had a moderate 
impact on business 
activities

1 50.0 - - - - - - - - - -

c) It had only a slight 
impact on business 
activities

1 50.0 - - - - - - - - 1 100.0

d) There had been no 
impact on business 
activities

- - - - - - - - - - - -

e) Don’t know - - - - - - - - - - - -

Number of 
respondents 2 100.0 - - - - - - - - 1 100.0
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a) 感じたことがある

b) 感じたことはない

c) 分からない

d) 当該デジタル・プラットフォーマーが提供するアドエクスチェンジを利用

したことがない

Q13. In ad exchanges provided by digital platform operators, have you felt 
that the said digital platform operators control minimum bidding prices 
(floor prices) ? [Select one] 

Others
■ a) Yes
■ b) No
■ c) Don’t know
■ d) We have never used the ad exchange provided by the said digital platform operators
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Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers Ratio (%) Number of 

answers Ratio (%) Number of 
answers Ratio (%) Number of 

answers Ratio (%) Number of 
answers Ratio (%) Number of 

answers Ratio (%)

a) Yes 7 21.9 1 3.4 3 12.0 1 4.3 3 13.0 3 15.8

b) No 9 28.1 9 31.0 5 20.0 6 26.1 5 21.7 8 42.1

c) Don’t know 14 43.8 15 51.7 15 60.0 16 69.6 13 56.5 7 36.8

d) We have never used ad 
exchange provided by the said 
digital platform operators

2 6.3 4 13.8 2 8.0 - - 2 8.7 1 5.3

Number of respondents 32 100.0 29 100.0 25 100.0 23 100.0 23 100.0 19 100.0

Q13. In ad exchanges provided by digital platform operators, have you felt that the 
said digital platform operators control minimum bidding prices (floor prices) ? 
[Select one] 
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a) 大いに不利益を受けた b) ある程度不利益を受けた

c) ほとんど不利益を受けなかった d) 全く不利益を受けなかった

e) 分からない
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Q13-2. (For those who answered “a) Yes” at Q13) Did your company suffer 
disadvantages due to this activity? [Select one]

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know

Others

Answers

Google Yahoo! Facebook Twitter LINE その他

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

a) There were major 
disadvantages - - - - - - - - - - - -

b) There were moderate 
disadvantages 4 57.1 - - - - - - - - 2 33.3

c) There were almost no 
disadvantages 2 28.6 1 100.0 3 100.0 1 100.0 3 100.0 4 66.7

d) There were no 
disadvantages - - - - - - - - - - - -

e) Don’t know 1 14.3 - - - - - - - - - -

Number of respondents 7 100.0 1 100.0 3 100.0 1 100.0 3 100.0 6 100.0



Q14．デジタル・プラットフォーマーが提供するアドエクスチェンジについて，ある広告枠を巡ってオー
クションが行われる際に，当該デジタル・プラットフォーマーが他の入札者の入札価格を事前に把握し，
当該オークションにおいてその情報を利用していると感じたことはありますか。【１つ選択】
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a) 感じたことがある

b) 感じたことはない
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Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 1 3.1 - - - - - - - - - -

b) No 14 43.8 13 44.8 12 48.0 10 43.5 11 47.8 3 15.8

c) Don’t know 16 50.0 13 44.8 12 48.0 12 52.2 10 43.5 16 84.2

d) We have never used the ad 
exchange provided by the said 
digital platform operators

1 3.1 3 10.3 1 4.0 1 4.3 2 8.7 - -

Number of respondents 32 100.0 29 100.0 25 100.0 23 100.0 23 100.0 19 100.0

Q14. When an inventory auction is conducted in ad exchanges provided by digital 
platform operators, have you felt that the said digital platform operators have a grasp on 
bidding price of other bidders beforehand and use this information in these auctions? 
[Select one]

Others

■ a) Yes
■ b) No
■ c) Don’t know
■ d) We have never used the ad exchange provided by the said digital platform operators



0% 20% 40% 60% 80% 100%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) 大いに不利益があった
b) ある程度不利益があった
c) ほとんど不利益はなかった
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Q14-2. (For those who answered “a) Yes” at Q14) Did your company suffer 
disadvantages due to this activity? [Select one]

Others
■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 

disadvantages
■ d) There were no disadvantages ■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There were major 
disadvantages - - - - - - - - - - - -

b) There were moderate 
disadvantages - - - - - - - - - - - -

c) There were almost no 
disadvantages 1 100.0 - - - - - - - - - -

d) There were no disadvantages - - - - - - - - - - - -

e) Don’t know - - - - - - - - - - - -

Number of respondents 1 100.0 - - - - - - - - - -
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その他
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Q15. When part of the inventory sold using the ad tech service provided by 
digital platform operators is certified as ad fraud, what kind of information 
will be disclosed by the said digital platform operators regarding the 
advertisements related to the said inventory? Please select from the 
following. [Multiple answers accepted]

Others

■ a) Advertising charges for ad fraud certified
■ b) The name of publishers that hold the inventory that has been certified as ad fraud
■ c) Timing of distribution to publishers that hold the inventory that has been certified as ad fraud
■ d) No information disclosed
■ e) Never experienced an ad fraud-related event



Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) Advertising charges 
for ad fraud certified 12 37.5 8 27.6 4 16.0 3 13.0 2 8.7 - -

b) The name of 
publishers that hold the 
inventory that has been 
certified as ad fraud

3 9.4 2 6.9 - - - - - - 3 15.8

c) Timing of distribution 
to publishers that hold 
the inventory that has 
been certified as ad fraud

4 12.5 3 10.3 - - - - - - - -

d) No information 
disclosed 9 28.1 5 17.2 8 32.0 6 26.1 6 26.1 6 31.6

e) Never experienced an 
ad fraud-related event 9 28.1 14 48.3 13 52.0 14 60.9 15 65.2 10 52.6

Number of respondents 32 - 29 - 25 - 23 - 23 - 19 -
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Q15. When part of the inventory sold using the ad tech service provided by 
digital platform operators is certified as ad fraud, what kind of information 
will be disclosed by the said digital platform operators regarding the 
advertisements related to the said inventory? Please select from the 
following. [Multiple answers accepted]



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 不満がある b) 不満はない c) 分からない

Answers

Google Yahoo! Facebook Twitter LINE Others
Number

of 
answers

Ratio
(%)

Number
of 

answers
Ratio
(%)

Number
of 

answers
Ratio
(%)

Number
of 

answers
Ratio
(%)

Number
of 

answers
Ratio
(%)

Number
of 

answers
Ratio
(%)

a) Yes 15 46.9 11 37.9 7 28.0 7 30.4 6 26.1 1 5.3

b) No 6 18.8 5 17.2 5 20.0 5 21.7 6 26.1 6 31.6

c) Don’t know 11 34.4 13 44.8 13 52.0 11 47.8 11 47.8 12 63.2
Number of 

respondents 32 100.0 29 100.0 25 100.0 23 100.0 23 100.0 19 100.0
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Q16. When part of the inventory sold using the ad tech service provided by 
digital platform operators is certified as ad fraud, do you have any complaint 
against information not disclosed or disclosed by the said digital platform 
operators regarding the advertisements related to the said inventory? Please 
select from the following. [Select one]

Others

■ a) Yes      ■ b) No      ■ c) Don’t know



0% 20% 40% 60% 80% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに不利益がある b) ある程度不利益がある

c) ほとんど不利益はない d) 不利益はない

e) 分からない
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Q16-1. (For those who answered “a) Yes” at Q16) Did your company suffer 
disadvantages due to information not disclosed or insufficient information? [Select 
one]

■ a) There were major disadvantages ■ b) There were moderate disadvantages    ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know

Others



Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

a) There were major 
disadvantages 2 13.3 2 18.2 1 14.3 1 14.3 1 16.7 1 100.0

b) There were moderate 
disadvantages 7 46.7 6 54.5 5 71.4 5 71.4 4 66.7 - -

c) There were almost no 
disadvantages 4 26.7 2 18.2 - - - - - - - -

d) There were no 
disadvantages 1 6.7 1 9.1 1 14.3 1 14.3 1 16.7 - -

e) Don’t know 1 6.7 - - - - - - - - - -

Number of respondents 15 100.0 11 100.0 7 100.0 7 100.0 6 100.0 1 100.0
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Q16-1. (For those who answered “a) Yes” at Q16) Did your company suffer 
disadvantages due to information not disclosed or insufficient information? 
[Select one]



Q17. There are movements to restrict the use of cookies provided by web 
browsers for the purpose of protecting privacy, etc. How do you think 
restricting the use of cookies impact your business activities? [Select one]

Answers Number od 
answers Ratio (%)

a) It had a serious impact on business activities 10 30.3

b) It had a moderate impact on business activities 14 42.4

c) It had only a slight impact on business activities 7 21.2

d) There had been no impact on business activities 2 6.1

e) Don’t know - -

Number of respondents 33 100.0

0% 10% 20% 30% 40% 50%

a) 深刻な影響を受ける

b) ある程度の影響を受ける

c) ほとんど影響を受けない

d) 影響を受けない

e) 分からない
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a) It had a serious impact 
on business activities

b) It had a moderate impact 
on business activities

c) It had only a slight impact 
on business activities

d) There had been no impact 
on business activities

e) Don’t know



0% 20% 40% 60% 80% 100%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) 制限されたことがある b) 制限されたことはない c) 分からない

Answers
Google Yahoo! Facebook Twitter LINE その他

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

a) Yes 3 9.4 1 3.4 1 4.0 1 4.3 - - - -

b) No 13 40.6 10 34.5 10 40.0 8 34.8 12 52.2 10 52.6

c) Don’t know 16 50.0 18 62.1 14 56.0 14 60.9 11 47.8 9 47.4

Number of respondents 32 100.0 29 100.0 25 100.0 23 100.0 23 100.0 19 100.0

106

Q18. When using ad tech services provided by digital platform operators, 
have you been restricted to access to the data necessary for the digital 
advertising business (e.g. data used to verify advertising effectiveness) by 
the said digital platform operators? [Select one]

Others

■ a) Yes ■ b) No ■ c) Don’t know



0% 20% 40% 60% 80% 100%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on 
business activities

■ c) It had only a slight impact on business activities  ■ d) There had been no impact on 
business activities

■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others
Number

of
answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

Number
of

answers

Ratio
(%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) It had a moderate impact 
on business activities 2 66.7 - - - - - - - - - -

c) It had only a slight impact 
on business activities - - - - - - - - - - - -

d) There had been no impact 
on business - - - - - - - - - - - -

e) Don’t know 1 33.3 1 100.0 1 100.0 1 100.0 - - - -
Number of respondents 3 100.0 1 100.0 1 100.0 1 100.0 - - - -
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Q18-2. (For those who answered “a) yes” at Q12) How does this conduct
impact your business activities? [Select one] 

Others



0% 10% 20% 30% 40% 50% 60% 70%

Google
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LINE

その他

Q19. Have you experienced any of the following when using a professional 
service provider to connect with the ad tech services provided by digital 
platform operators? [Multiple answers accepted]
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Others

■ a) You pay for the connection fee that the said digital platform operators should bear
■ b) The deviation rate measured by the digital platform operators was adopted instead of the deviation rate measured by the 

connection operator
■ c) Other (Select this option if there is any concerns excluding the above a) or b) regarding the connection operators)
■ d) Never experienced conducts listed above
■ e) Never used a professional service provider to connect with the said digital platform operators



Answers

Google Yahoo! Facebook Twitter LINE Others
Number

of 
answer

s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

a) You pay for the connection fee that the 
said digital platform operators should 
bear

3 9.4 1 3.4 1 4.0 1 4.3 1 4.3 3 15.8

b) The deviation rate measured by the 
digital platform operators was adopted 
instead of the deviation rate measured by 
the connection operator

4 12.5 1 3.4 1 4.0 1 4.3 1 4.3 3 15.8

c) Other (Select this option if there is any 
concerns excluding the above a) or b) 
regarding the connection operators.)

- - - - - - - - - - - -

d) Never experienced conducts listed 
above 18 56.3 17 58.6 14 56.0 14 60.9 14 60.9 10 52.6

e) Never used a professional service 
provider to connect with the said digital 
platform operators

10 31.3 11 37.9 10 40.0 8 34.8 8 34.8 6 31.6

Number of respondents 32 - 29 - 25 - 23 - 23 - 19 -
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Q19. Have you experienced any of the following when using a professional 
service provider to connect with the ad tech services provided by digital 
platform operators? [Multiple answers accepted]



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他
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Q19-2. (For those who answered a) to c) s at Q19) How does this conduct
impact your business activities? [Select one] 

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities  ■ d) There had been no impact on business activities
■ e) Don’t know

Others

Answers
Google Yahoo! Facebook Twitter LINE others

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

a) It had a serious 
impact on business 
activities

- - - - - - - - - - - -

b) It had a moderate 
impact on business 
activities

1 25.0 - - - - - - - - - -

c) It had only a slight 
impact on business 
activities 

3 75.0 1 100.0 1 100.0 1 100.0 1 100.0 3 100.0

d) There had been no 
impact on business 
activities

- - - - - - - - - - - -

e) Don’t know - - - - - - - - - - - -
Number of respondents 4 100.0 1 100.0 1 100.0 1 100.0 1 100.0 3 100.0



0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

a) 多くの消費者の注目・時間を引きつけるメディア…

b) 広告主（広告代理店）の数又は広告の配信先となる…

c) 膨大なデータ量を通じて高めたターゲティングの精度

d) 複数のアドテクサービスを統合することによるサー…

e) リアルタイムビッディング等のアドテクの技術力

f) 自社が利用しているアドサーバーからの接続性

g) 広告効果の検証性

h) ユーザーフレンドリーなインターフェース

i) 上記等に起因する広告主側へのアピール力

j) その他（上記a)からi)までの事項以外で取引する理由…

k) 特に理由はない
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Q20. What are the reasons your company conducts direct business 
transactions with your current digital platform operator? Please select from 
the following. [Multiple answers accepted] 

a) It possesses media that many consumers are attracted to and use their time to 
view (such as search sites, social media, video streaming website)

b) The number of advertisers (ad agencies) or the publisher network which 
advertisements are distributed to (number of consumers reached)

c) Targeting accuracy which has been enhanced with a vast amount of data

d) Convenient services conducted by integration of multiple ad tech services

e) Ad tech technologies such as for real-time bidding

f) Connectivity of ad servers used by our company

g) Valid verification of advertisement effects

h) User-friendly interface

i) Ability to appeal to advertisers with the factors listed above

j) Other (Select this option if you feel there are reasons to do business 
excluding the above a) to i) .)

k) There is no particular reason



Answers
Number

of
answers

Ratio
(%)

a) It possesses media that many consumers are attracted to and use their time to view (such as 
search sites, social media, video streaming website) 25 75.8

b) The number of advertisers (ad agencies) or the publisher network which advertisements are 
distributed to (number of consumers reached) 27 81.8

c) Targeting accuracy which has been enhanced with a vast amount of data 20 60.6

d) Convenient services conducted by integration of multiple ad tech services 13 39.4

e) Ad tech technologies such as for real-time bidding 19 57.6

f) Connectivity of ad servers used by our company 10 30.3

g) Valid verification of advertisement effects 17 51.5

h) User-friendly interface 9 27.3

i) Ability to appeal to advertisers with the factors listed above 18 54.5

j) Other (Select this option if you feel there are reasons to do business excluding the above a) to i) ) 1 3.0

k) There is no particular reason - -

Number of respondents 33 -
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Q20. What are the reasons your company conducts direct business 
transactions with your current digital platform operator? Please select from 
the following. [Multiple answers accepted] 



0% 10% 20% 30% 40% 50% 60% 70%

a) デジタル・プラットフォーマーが提供するアドテク

サービス（広告配信）において，自らのメディアを有利…

b) デジタル・プラットフォーマーが保有するメディアへ

の配信を，自らのアドテクサービス経由に限定する

c) 広告のマッチングの際，他のマッチングプラット

フォームとの接続を自社プラットフォームによる入札決…

d) 広告主とメディアをマッチングする仲介機能におい

て，垂直統合がなされたことに伴い，広告主と媒体社の…

e) 媒体社との契約において利用するアドテクについて，

当該アドテクを提供するデジタル・プラットフォーマー…

f) 競合他社との間でのAPIによるアクセスが不当にシャッ

トダウンされることにより，データがデジタル・プラッ…

g) その他（上記a)からf)までの事項以外で懸念する事柄

がありましたら選択下さい。）

h) 特に懸念はない
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Q21. Currently, in the digital advertising market, there seems to be a certain movement 
(vertical integration); digital platform operators manage powerful mediums while distributing 
advertisements (matching) using ad tech in the backdrop of the said media’s power. Do you 
have any concerns about this progression of vertical integration? If so, what concerns do you 
have? Please select from the following. [Multiple answers accepted] 

a) Digital platform operators select media to their advantage for 
ad tech services (advertisement distribution) provided by them

b) Digital platform operators limit distribution of their media unless 
it is via their own ad tech services

c) Conditions for competition are unfair for other digital platform 
operators, as when advertisement matching is conducted, it is required to 
connect to other matching platforms after bidding is decided at their own 

platform
d) As vertical integration occurs, representation of both advertisers and 

publishers progresses to trigger conflict of interests for the mediation 
function matching advertisers and media

e) For ad tech in contract with publishers, digital platform operators that 
provide the said ad tech include conditions that interfere 

with ad tech use provided by competitors

f) API access between competitor companies are unjustly shut 
down, causing data to be fenced in by a digital platform operator

g) Other (Select this option if you feel there are concerns 
excluding the above a) to f) )

h) There is no particular concern



Answers
Number of
answers

Ratio(%)

a) Digital platform operators select media to their advantage for ad tech services (advertisement 
distribution) provided by them 21 63.6

b) Digital platform operators limit distribution of their media unless it is via their own ad tech 
services 16 48.5

c) Conditions for competition are unfair for other digital platform operators, as when advertisement 
matching is conducted, it is required to connect to other matching platforms after bidding is decided 
at their own platform

12 36.4

d) As vertical integration occurs, representation of both advertisers and publishers progresses to 
trigger conflict of interests for the mediation function matching advertisers and media 10 30.3

e) For ad tech in contract with publishers, digital platform operators that provide the said ad tech 
include conditions that interfere with ad tech use provided by competitors 6 18.2

f) API access between competitor companies are unjustly shut down, causing data to be fenced in by 
a digital platform operator 11 33.3

g) Other (Select this option if you feel there are concerns excluding the above a) to f) .) 2 6.1

h) There is no particular concern 7 21.2

Number of respondents 33 -
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Q21. Currently, in the digital advertising market, there seems to be a certain movement 
(vertical integration); digital platform operators manage powerful mediums while 
distributing advertisements (matching) using ad tech in the backdrop of the said media’s 
power. Do you have any concerns about this progression of vertical integration? If so, 
what concerns do you have? Please select from the following. [Multiple answers 
accepted] 



0% 10% 20% 30% 40% 50%

a) 提供している及び提供を受けている…

b) 提供しているデータについては把握…

c) 提供を受けているデータについては…

d) 提供している及び提供を受けている…

Answers Number of
answers Ratio (%)

a) We know what data we provide and being provided by them 14 42.4

b) We know what data we provide, but we do not have a grasp on what data is provided by them 2 6.1

c) We know what data is provided by them, but we do not have a grasp on what data we are 
providing 8 24.2

d) We do not know what data we provide and are provided by them 9 27.3

Number of respondents 33 100.0
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Q22. When using ad tech services provided by digital platform operators, do you 
have a grasp on what type of data you provide to them, or what type of data is 
provided from them? [Select one]

a) We know what data we provide and being provided 
by them

b) We know what data we provide, but we do not have 
a grasp on what data is provided by them

c) We know what data is provided by them, but we do not 
have a grasp on what data we are providing

d) We do not know what data we provide and are provided 
by them



0% 20% 40% 60% 80% 100%

Google

Yahoo!
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Twitter

LINE

その他

a) 大いに満足できる b) ある程度満足できる

c) ほとんど満足できない d) 満足できない

e) 分からない
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Q22-3. (For those who answered “a) We know what data we provide and are 
being provided by them” at Q22) Are you satisfied with the data provided by 
the digital platform operation when compared to the data you provide to 
them? [Select one]

■ a) We are very satisfied ■ b) We are moderately satisfied ■ c) We are not very 
satisfied

■ d) We are not satisfied at all ■ e) Don’t know

Others



Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

Number
of

answers
Ratio
(%)

a) We are very satisfied - - - - - - - - - - - -

b) We are moderately 
satisfied 7 50.0 5 45.5 4 40.0 5 45.5 3 27.3 4 40.0

c) We are not very 
satisfied 2 14.3 2 18.2 2 20.0 2 18.2 3 27.3 - -

d) We are not satisfied 
at all - - - - 1 10.0 - - - - - -

e) Don’t know 5 35.7 4 36.4 3 30.0 4 36.4 5 45.5 6 60.0

Number of respondents 14 100.0 11 100.0 10 100.0 11 100.0 11 100.0 10 100.0

117

Q22-3. (For those who answered “a) We know what data we provide and are 
being provided by them” at Q22) Are you satisfied with the data provided by 
the digital platform operation when compared to the data you provide to 
them? [Select one]



0% 10% 20% 30% 40% 50% 60% 70% 80%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 総売上額に占める当該アドテクサービスの売上額の割合が高いため

b) 当該アドテクサービスの提供事業者以外にアドテクサービスの提供事業者が

存在しないためc) 他のアドテクサービスとの取引に切り替えるには人的・金銭的負担が大きい

ためd) 当該アドテクサービスにおいて蓄積されたデータ（取引記録等）が業務上必

要であるためe) その他（上記a)からd)までの事項以外で，利用せざるを得ないと考えている

理由がありましたら選択下さい。）
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Q23. (For those to answered a) or b) for at least one question out of Q7-2, Q8-2, Q9-2, Q10-3, Q11-2, 
Q12-1-2, Q13-2, Q14-2, Q16-1, Q17, Q18-2, and Q19-2) This question is for companies who answered 
they have a certain amount of disadvantageous effects due to actions taken by digital platform 
operators. Do you believe your company has no choice but to use ad tech services offered by digital 
platform operators? If so, please select the reasons from the following. [Multiple answers accepted]

■ a) The ratio of revenue from as tech services in your overall business sale is too large
■ b) There are no other ad tech service providers except the ad tech service provider in question 
■ c) The human and financial burden of transitioning to another ad tech service is too large
■ d) The accumulated data (such as transaction data) of the said ad tech service is necessary for business
■ e) Other (Select this option if you feel there is no other choice to use the current service excluding the above a) to 

d))
■ f) We do not believe our company has no choice but to use ad tech services in question

Others



Answers

Google Yahoo! Facebook Twitter LINE others
Number

of
answer

Ratio
(%)

Number
of

answer
Ratio
(%)

Number
of

answer
Ratio
(%)

Number
of

answer
Ratio
(%)

Number
of

answer
Ratio
(%)

Number
of

answer
Ratio
(%)

a) The ratio of revenue from as tech 
services in your overall business 
sale is too large

20 74.1 10 43.5 12 60.0 6 30.0 8 42.1 7 36.8

b) There are no other ad tech 
service providers except the ad tech 
service provider in question 

7 25.9 4 17.4 4 20.0 2 10.0 4 21.1 5 26.3

c) The human and financial burden 
of transitioning to another ad tech 
service is too large

6 22.2 2 8.7 1 5.0 - - - - - -

d) The accumulated data (such as 
transaction data) of the said ad tech 
service is necessary for business

10 37.0 6 26.1 5 25.0 3 15.0 3 15.8 3 15.8

e) Other (Select this option if you 
feel there is no other choice to use 
the current service excluding the 
above a) to d))

5 18.5 2 8.7 3 15.0 3 15.0 3 15.8 2 10.5

f) We do not believe our company 
has no choice but to use ad tech 
services in question

5 18.5 9 39.1 5 25.0 11 55.0 7 36.8 10 52.6

Number of respondents 27 - 23 - 20 - 20 - 19 - 19 -
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Q23. (For those to answered a) or b) for at least one question out of Q7-2, Q8-2, Q9-2, 
Q10-3, Q11-2, Q12-1-2, Q13-2, Q14-2, Q16-1, Q17, Q18-2, and Q19-2) This question is for 
companies who answered they have a certain amount of disadvantageous effects due to 
actions taken by digital platform operators. Do you believe your company has no choice 
but to use ad tech services offered by digital platform operators? If so, please select the 
reasons from the following. [Multiple answers accepted]



Questionnaire for publishers

120



0% 10% 20% 30% 40%

a) 10人以下

b) 11人以上50人以下

c) 51人以上100人以下

d) 101人以上300人以下

e) 301人以上1,000人以下

f) 1,001人以上

Answers Number of 
answers Ratio (%)

a) Ten or less 2 1.1
b) 11 to 50 34 19.5
c) 51 to 100 36 20.7
d) 101 to 300 57 32.8
e) 301 to 1,000 31 17.8
f) 1,001 or more 14 8.0

Number of respondents 174 100.0
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Q1. What is the total number of employees in your company? [Select one]

a) Ten or less

b) 11 to 50

c) 51 to 100

d) 101 to 300

e) 301 to 1,000

f) 1,001 or more



0% 10% 20% 30% 40% 50%

a) 0円

b) 1円以上1000万円以下

c) 1000万円超5000万円以下

d) 5000万円超1億円以下

e) 1億円超3億円以下

f) 3億円超

Answers Number of 
answers Ratio (%)

a) 0 yen 2 1.1

b) One yen to ten million yen 6 3.4

c) More than ten million yen to 50 million yen 19 10.9

d) More than 50 million yen to 100 million yen 29 16.7

e) More than 100 million yen to 300 million yen 46 26.4

f) More than 300 million yen 72 41.4

Number of respondents 174 100.0
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Q2. What is the capital or total amount of investment of your company? 
[Select one] 

a) 0 yen

b) One yen to ten million yen

c) More than ten million yen 
to 50 million yen

d) More than 50 million yen 
to 100 million yen

e) More than 100 million yen 
to 300 million yen

f) More than 300 million yen



0% 10% 20% 30% 40% 50% 60%

a) 1000万円以下

b) 1000万円超5000万円以下

c) 5000万円超1億円以下

d) 1億円超10億円以下

e) 10億円超100億円以下

f) 100億円超1000億円以下

g) 1000億円超

Answers Number of 
answers Ratio (%)

a) Ten million yen or less - -

b) More than ten million yen to 50 million yen - -

c) More than 50 million yen to 100 million yen 2 1.1

d) More than 100 million yen to one billion yen 32 18.4

e) More than one billion yen to ten billion yen 89 51.1

f) More than ten billion yen to 100 billion yen 38 21.8

g) More than 100 billion yen 13 7.5

Number of respondents 174 100.0 123

Q3. What is the amount of total sales in your company? Please answer the average 
amount of three recent fiscal years. (a rough estimate is acceptable) [Select one] 

a) Ten million yen or less

b) More than ten million yen 
to 50 million yen

c) More than 50 million yen 
to 100 million yen

d) More than 100 million yen 
to one billion yen

e) More than one billion yen 
to ten billion yen

f) More than ten billion yen 
to 100 billion yen

g) More than 100 billion yen



0% 10% 20% 30%

a) 0円

b) 1円以上100万円以下

c) 100万円超500万円以下

d) 500万円超1000万円以下

e) 1000万円超5000万円以下

f) 5000万円超1億円以下

g) 1億円超10億円以下

h) 10億円超100億円以下

i) 100億円超1000億円以下

j) 1000億円超

Answers Number of 
answers Ratio(%)

a) 0 yen 38 21.8
b) One yen to one million yen 32 18.4
c) More than one million yen to five million yen 21 12.1
d) More than five million yen to ten million yen 13 7.5
e) More than ten million yen to 50 million yen 22 12.6
f) More than 50 million yen to 100 million yen 3 1.7
g) More than 100 million yen to one billion yen 26 14.9
h) More than one billion yen to ten billion yen 19 10.9
i) More than ten billion yen to 100 billion yen - -
j) More than 100 billion yen - -

Number of respondents 174 100.0 124

Q4. What is the amount of total sales for digital advertising business in your company? 
Please answer the average amount of three recent fiscal years. (a rough estimate is 
acceptable) [Select one] 

a) 0 yen

b) One yen to one million yen

c) More than one million yen  
to five million yen

d) More than five million yen 
to ten million yen

e) More than ten million yen 
to 50 million yen

f) More than 50 million yen 
to 100 million yen

g) More than 100 million yen 
to one billion yen

i) More than ten billion yen 
to 100 billion yen

j) More than 100 billion yen

h) More than one billion yen 
to ten billion yen



0% 10% 20% 30% 40% 50% 60% 70% 80%

a) 増加する

b) 減少する

c) 変わらない

Answers Number of 
Answers Ratio(%)

a) It is expected to increase 91 66.9

b) It is expected to decrease 3 2.2

c) No change is expected 42 30.9

Number of respondents 136 100.0
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Q4-1. How do you expect the ratio of digital advertising business sales to transition within the 
overall advertisement sales at your company in the future? [Select one]

a) It is expected 
to increase

b) It is expected 
to decrease

c) No change is 
expected



Q5. How many inventory do you set per a page on websites you operate? (a 
rough estimate is acceptable) [Select one] 

0% 10% 20% 30% 40% 50%

a) ３枠未満

b) ３枠

c) ３枠超６枠以下

d) ６枠超10枠以下

e) 10枠超

Answers Number of 
answers

Ratio
(%)

a) Less than three 34 25.0

b) Three 9 6.6

c) More than three to six 53 39.0

d) More than six to ten 26 19.1

e) More than ten 14 10.3

Number of respondents 136 100.0
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a) Less than three

b) three

c) More than three 
to six

d) More than six 
to ten

e) More than ten



0% 10% 20% 30% 40% 50% 60% 70% 80%

a) 自社（自社開発）

b) Google

c) Mopub

d) DAC（デジタル・アドバタイジング・コンソーシアム株式

会社）

e) その他のアドサーバー提供事業者

MoPub

Answers Number of 
answers

Ratio
(%)

a) In-house (in-house development) 31 22.8

b) Google 101 74.3

c) MoPub 1 0.7

d) DAC (Digital Advertising Consortium) 11 8.1

e) Other ad server providers 54 39.7

Number of respondents 136 -
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Q6. When doing digital advertising business on the website you operate, which 
(media) ad server provider do you use? [Multiple answers accepted]

a) In-house (in-house development)

d) DAC (Digital Advertising Consortium)

e) Other ad server providers



0% 10% 20% 30% 40% 50%

a) アドサーバーの利用料金が廉価又は無料であるため

b) 複数のアドテクサービスが統合されており，アドサーバー

の利便性が高いため

c) アドサーバーのアドエクスチェンジ，SSP又はアドネット

ワークへの接続性が優れているため

d) インターフェースがユーザーフレンドリーであるため

e) その他

f) 特段の理由はない

Answers Number of 
answers

Ratio
(%)

a) The charges for using ad servers are cheap or for free 63 46.3

b) Several ad tech services are integrated and the ad server is convenient 56 41.2

c) Connectivity to ad exchange, SSP or ad network of the ad servers is good 53 39.0

d) Interface is user-friendly 10 7.4
e) Other 25 18.4
f) There is no specific reason 21 15.4

Number of respondents 136 - 128

Q6-2. What are the reasons do you use the ad server provider you answered at Q6? 
Please select from the following. [Multiple answers accepted]

a) The charges for using ad servers are cheap or for free

b) Several ad tech services are integrated 
and the ad server is convenient

c) Connectivity to ad exchange, SSP or ad network of the 
ad servers is good

d) Interface is user-friendly

e) Other

e) There is no specific reason



0% 10% 20% 30%

a) 大変容易である

b) ある程度容易である

c) あまり容易ではない

d) 容易でない

e) 分からない

Answers Number of 
answers

Ratio
(%)

a) Very easy 6 4.4
b) Moderately easy 37 27.2
c) Not so easy 36 26.5
d) Not easy 32 23.5
e) Don’t know 25 18.4

Number of respondents 136 100.0
129

Q6-4. How easy is it for you to switch  the ad servers you currently use into other ad 
servers? Please select from the following. [Select one] 

a) Very easy

b) Moderately easy

c) Not so easy

d) Not easy

e) Don’t know



0% 10% 20% 30% 40% 50% 60% 70%

a) 切替えに多大な時間がかかり，その間の機会損失が大

きい

b) 今まで利用していたデータを切替先でそのまま利用で

きない

c) 新たなアドサーバーを利用するために慣れが必要であ

る

d) 切替えが技術的に困難である

e) その他（上記a)からd)までの事項以外で切替えが容易

でない要因がありましたら選択下さい。）

Answers Number of 
answers

Ratio
(%)

a) It takes a lot of time to switch, which makes opportunity loss high 40 58.8

b) the data you have used is not available for the ad server which you would like to switch into 27 39.7

c) You need to get used to the new ad server to use it 38 55.9

d) It is technically difficult to switch 12 17.6

e) Other (Select this option if there are factors excluding the above a) to d) which make switching  not 
easy) 12 17.6

Number of respondents 68 -
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Q6-5. (For those who answered c) or d) at Q6-4) What can be a factor which makes switching of 
ad servers not easy? Please select from the following. [Multiple answers accepted]

a) It takes a lot of time to switch, 
which makes opportunity loss high

b) the data you have used is not available for the ad 
server which you would like to switch into 

c) You need to get used to the new ad server 
to use it   

e) Other (Select this option if there are factors excluding 
the above a) to d) which make switching  not easy)

d) It is technically difficult to switch    



0% 10% 20% 30% 40%

a) １製品

b) ２製品

c) ３製品

d) ４製品

e) ５製品

f) ６製品以上

Answers Number of 
Answers

Ratio
(%)

a) One 43 31.6
b) Two 14 10.3
c) Three 17 12.5
d) Four 8 5.9
e) Five 6 4.4
f) More than five 48 35.3

Number of respondents 136 100.0
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Q7. Select the number of ad tech services products you use in order to do advertising 
business on the website you operate. [Select one] 

a) One

b) Two

c) Three

d) Four

e) Five

f) More than 
five



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他
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Q7-1. What is the ratio of revenue from transactions with digital platform operators you use in your 
overall digital advertising business sales? Please answer the average amount of three recent fiscal 
years per digital platform operator. (a rough estimate is acceptable) [Select one] 

■ a) 0% ■ b) More than 0% to 10% ■ c) More than 10% to 30%

■ d) More than 30% to 50% ■ e) More than 50% to 70% ■ f) More than 70% to 90%
■ g) More than 90% to less than 100% ■ h) 100%

Others



Answers

Google Yahoo! Facebook Twitter LINE Others

Number of 
responden

ts
Ratio (%)

Number of 
responden

ts
Ratio (%)

Number of 
responden

ts
Ratio (%)

Number of 
responden

ts
Ratio (%)

Number of 
responden

ts
Ratio (%)

Number of 
responden

ts
Ratio (%)

a) 0％ 25 18.4 60 44.1 103 75.7 111 81.6 90 66.2 5 7.9

b) More than 0% to 10% 30 22.1 51 37.5 25 18.4 19 14.0 29 21.3 30 47.6

c) More than 10% to 30% 22 16.2 11 8.1 7 5.1 4 2.9 14 10.3 16 25.4

d) More than 30% to 50% 19 14.0 7 5.1 - - 1 0.7 2 1.5 4 6.3

e) More than 50% to 70% 13 9.6 1 0.7 1 0.7 - - - - 1 1.6

f) More than 70% to 90% 10 7.4 3 2.2 - - 1 0.7 - - 2 3.2

g) More than 90% to less than 
100% 10 7.4 3 2.2 - - - - 1 0.7 3 4.8

h) 100％ 7 5.1 - - - - - - - - 2 3.2

Number of respondents 136 100.0 136 100.0 136 100.0 136 100.0 136 100.0 63 100.0
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Q7-1. What is the ratio of revenue from transactions with digital platform operators you use in your 
overall digital advertising business sales? Please answer the average amount of three recent fiscal 
years per digital platform operator. (a rough estimate is acceptable) [Select one] 



0% 10% 20% 30% 40% 50% 60% 70%

Google

Yahoo!

Faceboo
k

Twitter

LINE

その他

Q8. Do contracts for ad tech services offered by digital platform operators contain stipulations as 
seen below? [Multiple answers accepted] Please answer this per digital platform operator 

Others

■ a) Contracts are uniform and cannot be changed based on negotiation
■ b) The said digital platform operators can change contract terms on a discretionary basis
■ c) Digital platform operators can stop providing their service on a discretionary basis
■ d) Even if the contract is between two domestic businesses, jurisdiction (such as exclusive court jurisdiction) is established overseas
■ e) There is no liability or limited liability for any interruption of services (including system failures) of ad tech services offered by the said digital 

platform operators 
■ f) Compensation for damage can only be claimed from the said digital platform operators (on a one-way basis)
■ g) Only the said digital platform operator can audit your company system (on a one-way basis)
■ h) Other (Select this option if there are contract items excluding the above a) to g) which you feel are an issue)
■ i) There are no issues or problematic provisions as seen above
■ j) We have never dealt with any of the said digital platform operators

134



Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) Contracts are uniform and cannot be changed based on 
negotiation 71 52.2 42 30.9 33 24.3 26 19.1 28 20.6 25 39.7

b) The said digital platform operators can change contract terms on 
a discretionary basis 33 24.3 27 19.9 15 11.0 9 6.6 12 8.8 12 19.0

c) Digital platform operators can stop providing their service on a 
discretionary basis 37 27.2 27 19.9 14 10.3 8 5.9 11 8.1 13 20.6

d) Even if the contract is between two domestic businesses, 
jurisdiction (such as exclusive court jurisdiction) is established 
overseas

20 14.7 2 1.5 10 7.4 9 6.6 2 1.5 4 6.3

e) There is no liability or limited liability for any interruption of 
services (including system failures) of ad tech services offered by 
the said digital platform operators

30 22.1 18 13.2 13 9.6 8 5.9 6 4.4 10 15.9

f) Compensation for damage can only be claimed from the said 
digital platform operators (on a one-way basis) 5 3.7 2 1.5 3 2.2 3 2.2 1 0.7 4 6.3

g) Only the said digital platform operator can audit your company 
system (on a one-way basis) 6 4.4 4 2.9 3 2.2 2 1.5 2 1.5 2 3.2

h) Other (Select this option if there are contract items excluding the 
above a) to g) which you feel are an issue) 3 2.2 6 4.4 2 1.5 2 1.5 3 2.2 1 1.6

i) There are no issues or problematic provisions as seen above 30 22.1 28 20.6 13 9.6 13 9.6 25 18.4 22 34.9

j) We have never dealt with any of the said digital platform 
operators 17 12.5 47 34.6 84 61.8 89 65.4 71 52.2 4 6.3

Number of respondents 136 - 136 - 136 - 136 - 136 - 63 -
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Q8. Do contracts for ad tech services offered by digital platform operators contain 
stipulations as seen below? [Multiple answers accepted]



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた
c) ほとんど影響を受けなかった d) 影響を受けなかった
e) 分からない

136

Q8-2. (For those who answered a) to h) at Q8) How does the contract impact your business 
activities? [Select one] 

Others

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know



Answers

Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

a) It had a serious impact on 
business activities 2 2.2 2 3.3 1 2.6 - - 2 5.0 - -

b) It had a moderate impact on 
business activities 9 10.1 5 8.2 4 10.3 4 11.8 1 2.5 2 5.3

c) It had only a slight impact on 
business activities 23 25.8 19 31.1 10 25.6 11 32.4 14 35.0 3 7.9

d) There had been no impact 
on business activities 38 42.7 19 31.1 14 35.9 10 29.4 10 25.0 23 60.5

e) Don’t know 17 19.1 16 26.2 10 25.6 9 26.5 13 32.5 10 26.3

Number of respondents 89 100.0 61 100.0 39 100.0 34 100.0 40 100.0 38 100.0
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Q8-2. (For those who answered a) to h) at Q8) How does the contract impact your business 
activities? [Select one] 



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) システム変更が突然行われるため，対応に苦慮することがあった

b) システム変更の理由が明確に示されなかった

c) システム変更の内容に自社の要望を反映することができなかった

d) その他（上記a)からc)までの事項以外でシステムの変更について問題と感じた事柄がありましたら選択下さい。）

e) 上記のような内容はなく，特に問題はない
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Q9. When using the ad tech services provided by digital platform operators, did you experience 
any of the following changes with transition to the said ad tech service system? [Multiple 
answers accepted]

Others

■ a) We struggled to correspond to the sudden system change
■ b) Reasons for the system change were not clearly stated
■ c) Company wishes were not reflected in the system change
■ d) Other (Select this option if there are issues in system change excluding the above a) to c))
■ e) There are no issues, and no problems as seen above 



Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

a) We struggled to correspond to 
the sudden system change 35 29.4 6 6.7 11 21.2 6 12.8 4 6.2 2 3.3

b) Reasons for the system change 
were not clearly stated 14 11.8 5 5.6 8 15.4 3 6.4 1 1.5 - -

c) Company wishes were not 
reflected in the system change 19 16.0 14 15.7 12 23.1 6 12.8 10 15.4 2 3.3

d) Other (Select this option if there 
are issues in system change 
excluding the above a) to c))

1 0.8 1 1.1 - - 1 2.1 - - - -

e) There are no issues, and no 
problems as seen above 79 66.4 69 77.5 36 69.2 35 74.5 52 80.0 57 95.0

Number of respondents 119 - 89 - 52 - 47 - 65 - 60 -
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Q9. When using the ad tech services provided by digital platform operators, did you experience 
any of the following changes with transition to the said ad tech service system? [Multiple 
answers accepted]



Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) It had a serious impact on 
business activities 1 2.4 1 4.8 2 11.8 - - - - - -

b) It had a moderate impact 
on business activities 21 51.2 5 23.8 3 17.6 3 23.1 2 14.3 1 25.0

c) It had only a slight impact 
on business activities 12 29.3 12 57.1 7 41.2 5 38.5 8 57.1 2 50.0

d) There had been no impact 
on business activities 3 7.3 2 9.5 2 11.8 2 15.4 1 7.1 1 25.0

e) Don’t know 4 9.8 1 4.8 3 17.6 3 23.1 3 21.4 - -

Number of respondents 41 100.0 21 100.0 17 100.0 13 100.0 14 100.0 4 100.0 140

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google
Yahoo!

Facebook

Twitter
LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない

Q9-2. (For those who answered a) to d) at Q9) How does that impact your business activities? 
[Select one] 

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know

Others



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 感じたことがある

b) 感じたことはない

c) 分からない

d) 自社のアドサーバーを利用しているため，そのようなことはない

Answers

Google Yahoo! Facebook Twitter LINE Others
Number

of 
answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) Yes 28 23.5 7 7.9 2 3.8 2 4.3 2 3.1 4 6.7

b) No 40 33.6 37 41.6 21 40.4 18 38.3 26 40.0 30 50.0

c) Don’t know 51 42.9 44 49.4 29 55.8 26 55.3 36 55.4 26 43.3

d) We have never felt that 
because we use in-house ad 
servers

- - 1 1.1 - - 1 2.1 1 1.5 - -

Number of respondents 119 100.0 89 100.0 52 100.0 47 100.0 65 100.0 60 100.0
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Q10.  When (publisher) ad servers you use request distribution of advertisements to ad tech 
services, have you felt that the ad servers preferentially request distribution to a specific digital 
platform operator which provides ad tech services? [Select one] 

Others

■ a) Yes
■ b) No
■ c) Don’t know
■ d) We have never felt that because we use in-house ad servers
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0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 自社で変更することができるので，設定を変更した

b) 自社で変更することができるが，自社に有利なので特に変更していない

c) 自社で変更することができるが，変更方法が分からないので変更していない

d) 自社で変更することができるが，手間なので変更していない

e) 自社で変更することができない

f) その他

g) 分からない

Q10-1. (For those who answered “a) Yes” at Q10) Can you change the settings that ad servers 
request distribution preferentially? Have you ever changed them indeed? [Select one] 

Others

■ a) We can change them and have done it
■ b) We can change them but we have not done it because it is beneficial for us
■ c) We can change them but we have not done it because we don’t know how to do it
■ d) We can change them but we have not done it because it is time-consuming
■ e) We cannot change them
■ f) Others
■ g) Don’t know



Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

a) We can change them and have
done it 8 28.6 - - - - - - - - - -

b) We can change them but we 
have not done it because it is 
beneficial for us

6 21.4 - - - - - - - - - -

c) We can change them but we 
have not done it because we 
don’t know how to do it

2 7.1 2 25.0 1 33.3 1 33.3 - - - -

d) We can change them but we 
have not done it because it is time-
consuming

1 3.6 1 12.5 - - - - 1 33.3 1 20.0

e) We cannot change them 6 21.4 2 25.0 - - - - - - 1 20.0

f) Others - - - - - - - - - - - -

g) Don’t know 5 17.9 3 37.5 2 66.7 2 66.7 2 66.7 3 60.0

Number od respondents 28 100.0 8 100.0 3 100.0 3 100.0 3 100.0 5 100.0
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Q10-1. (For those who answered “a) Yes” at Q10) Can you change the settings that ad servers 
request distribution preferentially? Have you ever changed them indeed? [Select one] 



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 自社で変更することができるので，設定を変更した

b) 自社で変更することができるが，自社に有利なので特に変更していない

c) 自社で変更することができるが，変更方法が分からないので変更していない

d) 自社で変更することができるが，手間なので変更していない

e) 自社で変更することができない

f) 広告のリクエスト順が決まっている設定のアドサーバーを利用していない

g) その他

h) 分からない
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Q11. When the ad server you use has a predetermined order for making ad requests within the 
ad server (e.g. pure ads, private marketplaces, ad exchanges, ad networks are requested in that 
order), can you change the order in-house (including system or contract reasons)? Have you 
ever changed it indeed? [Select one] 

■ a) We can change it and have done it
■ b) We can change it but we have not done it because it is beneficial for us
■ c) We can change it but we have not done it because we don’t know how to do it
■ d) We can change it but we have not done it because it is time-consuming
■ e) We cannot change them
■ f) We don’t use the ad server which has the predetermined order for making ad requests
■ g) Others
■ h) Don’t know

Others



Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
Answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

Number of 
answers

Ratio
(%)

a) We can change it and have done 
it 37 31.1 10 11.4 5 9.6 6 12.8 6 9.2 15 25.4

b) We can change it but we have 
not done it because it is beneficial 
for us

8 6.7 5 5.7 3 5.8 2 4.3 4 6.2 7 11.9

c) We can change it but we have 
not done it because we don’t know 
how to do it

1 0.8 2 2.3 1 1.9 1 2.1 1 1.5 - -

d) We can change it but we have 
not done it because it is time-
consuming

4 3.4 1 1.1 - - - - - - 2 3.4

e) We cannot change it 17 14.3 13 14.8 6 11.5 5 10.6 9 13.8 8 13.6

f) We don’t use the ad server which 
has the predetermined order for 
making ad requests

13 10.9 16 18.2 11 21.2 8 17.0 10 15.4 11 18.6

g) Others 4 3.4 3 3.4 2 3.8 3 6.4 2 3.1 2 3.4

h) Don’t know 35 29.4 38 43.2 24 46.2 22 46.8 33 50.8 14 23.7

Number of respondents 119 100.0 88 100.0 52 100.0 47 100.0 65 100.0 59 100.0
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Q11. When the ad server you use has a predetermined order for making ad requests within the 
ad server (e.g. pure ads, private marketplaces, ad exchanges, ad networks are requested in that 
order), can you change the order in-house (including system or contract reasons)? Have you 
ever changed it indeed? [Select one] 



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Q11-2. (For those who answered c), d), e),or g) at Q11) When there is a predetermined order for 
making ad requests within the ad server and the ad requests are done in that order, how does it 
impact your business activities ? [Select one] 

Others

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know



Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) ) It had a moderate impact on 
business activities 3 11.5 1 5.3 - - - - - - - -

c) It had only a slight impact on 
business activities 5 19.2 4 21.1 3 33.3 3 33.3 4 33.3 - -

d) There had been no impact on 
business activities 12 46.2 8 42.1 4 44.4 5 55.6 4 33.3 10 83.3

e) Don’t know 6 23.1 6 31.6 2 22.2 1 11.1 4 33.3 2 16.7

Number of respondents 26 100.0 19 100.0 9 100.0 9 100.0 12 100.0 12 100.0
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Q11-2. (For those who answered c), d), e),or g) at Q11) When there is a predetermined order for 
making ad requests within the ad server and the ad requests are done in that order, how does it 
impact your business activities ? [Select one] 



Q12．デジタル・プラットフォーマーが提供するアドテクサービスを利用した際に，次のようなことはありまし
たか。【複数回答可】

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) デジタル・プラットフォーマーが提供するサービス以外の第三者のサービスの利用が禁止された

b) デジタル・プラットフォーマーの担当者から，第三者のサービスの利用を禁じるような指示を受

けた（明示的，黙示的を問わず）
c) デジタル・プラットフォーマーが提供するアドテクサービス以外の第三者のサービスを利用する

場合は，当該デジタル・プラットフォーマーに協議を求められた
d) アカウントの停止に関する明確な理由の説明がなかった

e) その他（上記a)からd)までの事項以外で第三者サービスの利用について問題と感じた事柄がありま

したら選択下さい。）
f) 上記のようなことはなく，特に問題はない

■ a) Digital platform operators prohibited use of other third-party services
■ b) Staff from the digital platform operators told us not to use third-party services (Explicitly or 

implicitly)
■ c) Consultation to digital platform operators was necessary when using a third-party service 

that is not an ad tech service provided by them.
■ d) There was no clear explanation on why an account was suspended
■ e) Other (Select this option if there were issues in using third-party services excluding the 

above a) to d) )
■ f) There were no issues, and no problems as seen above

Q12. When using the ad tech services provided by digital platform operators, did you experience any 
of the following? [Multiple answers accepted] 

Others
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Q12．デジタル・プラットフォーマーが提供するアドテクサービスを利用した際に，次のようなことはありまし
たか。【複数回答可】

Answers Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) Digital platform operators prohibited use of 
other third-party services 3 2.5 6 6.7 - - - - 1 1.5 1 1.7

b) Staff from the digital platform operators 
told us not to use third-party services 
(Explicitly or implicitly) 3 2.5 5 5.6 - - - - - - 3 5.0

c) Consultation to digital platform operators 
was necessary when using a third-party 
service that is not an ad tech service provided 
by them.

- - 2 2.2 - - - - - - - -

d) There was no clear explanation on why an 
account was suspended 2 1.7 - - 1 1.9 1 2.1 - - - -

e) Other (Select this option if there were 
issues in using third-party services excluding 
the above a) to d) )

2 1.7 3 3.4 2 3.8 2 4.3 3 4.6 2 3.3

f) There were no issues, and no problems as 
seen above 110 92.4 76 85.4 49 94.2 44 93.6 61 93.8 55 91.7

Number of respondents 119 - 89 - 52 - 47 - 65 - 60 -
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Q12. When using the ad tech services provided by digital platform operators, did you experience any 
of the following? [Multiple answers accepted] 



Q12-2．（Q12でa)からe)までの回答をした場合）それによって，貴社の事業活動はどの程度の影響を受けました
か。【１つ選択】

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Q12-2. (For those who answered a) to e) at Q12) How did this impact your business activities? [Select 
one] 

Others
■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities 2 22.2 - - - - - - - - - -

b) It had a moderate impact on 
business activities 3 33.3 6 46.2 - - - - - - 1 20.0

c) It had only a slight impact on 
business activities 2 22.2 3 23.1 1 33.3 1 33.3 2 50.0 2 40.0

d) There had been no impact on 
business activities 1 11.1 1 7.7 - - - - - - 1 20.0

e) Don’t know 1 11.1 3 23.1 2 66.7 2 66.7 2 50.0 1 20.0

Number of respondents 9 100.0 13 100.0 3 100.0 3 100.0 4 100.0 5 100.0



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) ある b) ない c) 分からない

Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

a) Yes 15 12.6 11 12.4 4 7.7 2 4.3 3 4.6 4 6.7

b) No 92 77.3 66 74.2 37 71.2 33 70.2 48 73.8 47 78.3

c) Don’t know 12 10.1 12 13.5 11 21.2 12 25.5 14 21.5 9 15.0

Number of respondents 119 100.0 89 100.0 52 100.0 47 100.0 65 100.0 60 100.0 151

Q13. When you provide (sell) inventories to the ad tech services provided by digital platform operators, 
have you ever been requested to provide the most profitable inventory in the inventories you have by 
the said digital platform operators? [Select one] 

Others

■ a) Yes ■ b) No ■ c) Don’t know



0% 20% 40% 60% 80% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 応じた b) 応じなかった

Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

Number
of 

answers

Ratio
(%)

a) Yes 11 73.3 8 72.7 3 75.0 1 50.0 3 100.0 3 75.0

b) No 4 26.7 3 27.3 1 25.0 1 50.0 - - 1 25.0

Number of respondents 15 100.0 11 100.0 4 100.0 2 100.0 3 100.0 4 100.0
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Q13-1. (For those who answered “a) Yes” at Q13) did you accept it? [Select one] 

Others

■ a) Yes ■ b) No



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Q13-2. (For those who answered “a) Yes” at Q13) How does the contract impact your business 
activities? [Select one] 

Others

■ a) It had a serious impact 
on business activities

■ d) There had been no impact 
on business activities

■ b) It had a moderate impact 
on business activities

■ e) Don’t know

■ c) It had only a slight impact 
on business activities

Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) It had a serious impact on business 
activities - - 1 9.1 - - - - - - - -

b) It had a moderate impact on 
business activities 4 26.7 2 18.2 - - - - 1 25.0 1 25.0

c) It had only a slight impact on 
business activities 3 20.0 1 9.1 1 20.0 1 33.3 1 25.0 1 25.0

d) There had been no impact on 
business activities 3 20.0 3 27.3 2 40.0 1 33.3 1 25.0 1 25.0

e) Don’t know 5 33.3 4 36.4 2 40.0 1 33.3 1 25.0 1 25.0
Number of respondents 15 100.0 11 100.0 5 100.0 3 100.0 4 100.0 4 100.0



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 推奨されたことがある

b) 推奨されたことはない

c) 分からない

d) 当該デジタル・プラットフォーマーが提供するアドエクスチェンジを利用したことがない

■ a) Yes
■ b) No
■ c) Don’t know 
■ d) We have never used ad exchange provided by the said digital platform operators

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 32 26.9 6 6.7 1 1.9 1 2.1 1 1.5 6 10.0

b) No 47 39.5 50 56.2 23 44.2 19 40.4 28 43.1 38 63.3

c) Don’t know 27 22.7 19 21.3 13 25.0 12 25.5 17 26.2 10 16.7

d) We have never used ad 
exchange provided by the 
said digital platform 
operators

13 10.9 14 15.7 15 28.8 15 31.9 19 29.2 6 10.0

Number of respondents 119 100.0 89 100.0 52 100.0 47 100.0 65 100.0 60 100.0 154

Q14. When using the ad tech services provided by digital platform operators to distribute advertisements, 
was there a case in which they suggested you to control the floor price? [Select one]

Others



0% 20% 40% 60% 80% 100%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) 応じた b) 応じなかった

Answers

Google Yahoo! Facebook Twitter LINE Others

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

Number
of 

answer
s

Ratio
(%)

a) Yes 26 81.3 4 66.7 - - 1 100.0 - - 4 66.7

b) No 6 18.8 2 33.3 1 100.0 - - 1 100.0 2 33.3

Number of respondents 32 100.0 6 100.0 1 100.0 1 100.0 1 100.0 6 100.0
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Q14-1. (For those who answered “a) Yes” at Q14) Did you accept it? [Select one] 

Others

■ a) Yes ■ b) No



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない

■ a) It had a serious impact 
on business activities

■ d) There had been no impact 
on business activities

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) It had a moderate impact on 
business activities 12 46.2 1 25.0 - - 1 100.0 - - 1 25.0

c) It had only a slight impact on 
business activities 2 7.7 - - - - - - - - 2 50.0

d) There had been no impact on 
business activities 7 26.9 - - - - - - - - - -

e) Don’t know 5 19.2 3 75.0 - - - - - - 1 25.0
Number of respondents 26 100.0 4 100.0 - - 1 100.0 - - 4 100.0 156

Q14-1-2. (For those who answered a) at Q14-1) How does accepting floor price control impact your 
business activities? [Select one] 

■ b) It had a moderate impact 
on business activities

■ e) Don’t know

■ c) It had only a slight impact 
on business activities

Others



Q15．デジタル・プラットフォーマーが提供するアドエクスチェンジについて，ある広告枠を巡ってオー
クションが行われる際に，当該デジタル・プラットフォーマーが他の入札者の入札価格を事前に把握し，
当該オークションにおいてその情報を利用していると感じたことはありますか。【１つ選択】

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他
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Q15. When an inventory auction is conducted in ad exchanges provided by digital platform operators, 
have you felt that the said digital platform operators have a grasp on bidding price of other bidders 
beforehand and use this information in these auctions? [Select one]

Others

■ a) Yes ■ b) No ■ c) Don’t know
■ d) We have never used the ad exchange provided by the said digital platform operators

Answers
Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio 
(%)

Number of 
answers

Ratio 
(%)

Number of 
answers

Ratio 
(%)

Number of 
answers

Rati
o (%)

Number of 
answers

Ratio 
(%)

Number of 
answers

Ratio 
(%)

a) Yes 8 6.7 4 4.5 - - - - - - 1 1.7

b) No 50 42.0 37 41.6 19 36.5 16 34.0 26 40.0 35 58.3

c) Don’t know 46 38.7 36 40.4 23 44.2 20 42.6 26 40.0 15 25.0

d) We have never the 
used ad exchange 
provided by the said 
digital platform 
operators

15 12.6 12 13.5 10 19.2 11 23.4 13 20.0 9 15.0

Number of 
respondents 119 100.0 89 100.0 52 100.0 47 100.0 65 100.0 60 100.0



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 大いに不利益があった b) ある程度不利益があった c) ほとんど不利益はなかった

d) 不利益はなかった e) 分からない

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There were major 
disadvantages 1 12.5 - - - - - - - - - -

b) There were moderate 
disadvantages 1 12.5 1 25.0 - - - - - - 1 50.0

c) There were almost no 
disadvantages 2 25.0 1 25.0 1 100.0 1 100.0 1 100.0 1 50.0

d) There were no 
disadvantages 1 12.5 - - - - - - - - - -

e) Don’t know 3 37.5 2 50.0 - - - - - - - -

Number of respondents 8 100.0 4 100.0 1 100.0 1 100.0 1 100.0 2 100.0 158

Q15-2. (For those who answered “a) Yes” at Q15) Did your company suffer disadvantages due to this 
activity? [Select one]

Others

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know
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Q16. How do you feel about the information disclosed from the said digital platform operators when 
using ad tech services to distribute advertisements? Please select from the following. [Multiple answers 
accepted]

Others

■ a) There was a lack of disclosure on information related to bidding results, it cannot be taken into consideration in the following bidding 
as a precedent

■ b) There was a lack of disclosure on ad fraud, making verification impossible
■ c) There was no detailed breakdown of the fees paid to the said digital platform operators
■ d) Even if disclosed information was adequate, the interface provided by the said digital platform operator was too complex, making it 

difficult to use necessary information 
■ e) Other (Select this option if you feel there were issues in information disclosure excluding the above a) to d) ) 
■ f) We do not have complaints



Q16．デジタル・プラットフォーマーが提供するアドテクサービスを利用して広告を配信した際に，当該デジタ
ル・プラットフォーマーから開示される情報について，どのように考えていますか。次の中から選んでください。
【複数回答可】

Answers Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) There was a lack of disclosure on information related 
to bidding results, making applying information to future 
bidding impossible 26 21.8 17 19.1 6 11.5 6 12.8 6 9.2 11 18.3

b) There was a lack of disclosure on ad fraud, making 
verification impossible 30 25.2 23 25.8 9 17.3 5 10.6 9 13.8 10 16.7

c) There was no detailed breakdown of the fees paid to 
the said digital platform operators 29 24.4 26 29.2 10 19.2 8 17.0 9 13.8 10 16.7

d) Even if disclosed information was adequate, the 
interface provided by the said digital platform operator 
was too complex, making it difficult to use necessary 
information

13 10.9 11 12.4 4 7.7 4 8.5 4 6.2 6 10.0

e) Other (Select this option if you feel there were issues 
in information disclosure excluding the above a) to d) ) 3 2.5 3 3.4 - - - - - - 1 1.7

f) We do not have complaints 68 57.1 47 52.8 34 65.4 31 66.0 46 70.8 42 70.0

Number of respondents 119 - 89 - 52 - 47 - 65 - 60 -
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Q16. How do you feel about the information disclosed from the said digital platform operators 
when using ad tech services to distribute advertisements? Please select from the following. 
[Multiple answers accepted]
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Q16-2. (For those who answered a) to e) at Q16) Did your company suffer disadvantages due 
to this? [Select one] 

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know

Others

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There were major 
disadvantages 3 5.9 2 4.8 2 11.1 - - - - - -

b) There were moderate 
disadvantages 16 31.4 11 26.2 3 16.7 3 18.8 4 21.1 2 11.1

c) There were almost no 
disadvantages 12 23.5 10 23.8 5 27.8 5 31.3 8 42.1 6 33.3

d) There were no 
disadvantages 6 11.8 5 11.9 3 16.7 2 12.5 2 10.5 3 16.7

e) Don’t know 14 27.5 14 33.3 5 27.8 6 37.5 5 26.3 7 38.9

Number of respondents 51 100.0 42 100.0 18 100.0 16 100.0 19 100.0 18 100.0



Q17．貴社が利用しているデジタル・プラットフォーマーが提供するアドテクサービスにおけるサプライチェー
ン（広告主から媒体社に至るまでの全過程のつながり）の透明性について，どのように考えていますか。次の中
から選んでください。【複数回答可】

0% 10% 20% 30% 40% 50% 60% 70%

Google

Yahoo!

Facebook

Twitter

LINE

その他

a) 取引内容や価格の透明性を高める必要がある

b) 手数料やコストの透明性を高める必要がある

c) 広告掲載面や掲載媒体の透明性を高める必要がある

d) データに関する透明性を高める必要がある

e) その他（上記a)からd)までの事項以外で，サプライチェーンの透明性について問題と感じる事柄がありましたら

選択下さい。）
f) 特に不満はない
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Q17. What are your feelings about the transparency of supply chains (overall connections from 
advertisers to publishers) of ad tech services provided by digital platform operators which are 
in use in your company? Please select from the following. [Multiple answers accepted]

Others

■ a) There is a need to heighten transparency for business transactions and fees
■ b) There is a need to heighten transparency for commission and costs
■ c) There is a need to heighten transparency for pages and media publishing advertisements
■ d) There is a need to heighten transparency for data-related factors
■ e) Other (Select this option if you feel there are issues in supply chain transparency excluding the above a) 

to d) )
■ f) We do not have complaints



Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There is a need to 
heighten transparency for 
business transactions and 
fees

50 42.0 37 41.6 13 25.0 11 23.4 19 29.2 11 18.3

b) There is a need to 
heighten transparency for 
commission and costs

46 38.7 35 39.3 13 25.0 11 23.4 17 26.2 18 30.0

c) There is a need to 
heighten transparency for 
pages and media publishing 
advertisements

25 21.0 18 20.2 8 15.4 5 10.6 9 13.8 11 18.3

d) There is a need to 
heighten transparency for 
data-related factors

42 35.3 33 37.1 14 26.9 12 25.5 16 24.6 14 23.3

e) Other (Select this option if 
you feel there are issues in 
supply chain transparency 
excluding the above a) to d) )

- - - - - - - - - - - -

f) We do not have complaints 55 46.2 38 42.7 30 57.7 29 61.7 37 56.9 38 63.3

Number of respondents 119 - 89 - 52 - 47 - 65 - 60 -
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Q17. What are your feelings about the transparency of supply chains (overall connections from 
advertisers to publishers) of ad tech services provided by digital platform operators used by your 
company? Please select from the following. [Multiple answers accepted]



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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Q17-2. (For those who answered a) to e) at Q17) Did your company suffer disadvantages due to this? 
[Select one]

Others

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no disadvantages
■ d) There were no disadvantages ■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) There were major 
disadvantages 4 6.3 2 3.9 2 9.1 1 5.6 1 3.6 - -

b) There were moderate 
disadvantages 22 34.4 18 35.3 6 27.3 4 22.2 9 32.1 6 27.3

c) There were almost no 
disadvantages 10 15.6 11 21.6 5 22.7 6 33.3 8 28.6 7 31.8

d) There were no 
disadvantages 6 9.4 4 7.8 1 4.5 2 11.1 2 7.1 3 13.6

e) Don’t know 22 34.4 16 31.4 8 36.4 5 27.8 8 28.6 6 27.3

Number of respondents 64 100.0 51 100.0 22 100.0 18 100.0 28 100.0 22 100.0



Q18．貴社が利用しているデジタル・プラットフォーマーが提供するアドテクサービスにおけるアドフラウド
（自動化プログラム（bot）などによって無効なインプレッションやクリックを発生させ，不正な広告収入を
得ること）への対策について，どのように考えていますか。次の中から選んでください。【複数回答可】

0% 10% 20% 30% 40% 50% 60% 70% 80%

Google

Yahoo!

Facebook

Twitter

LINE

その他
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Q18. What are your feelings about measures taken against ad fraud (generation of invalid impressions 
and clicks generated by bots to earn unjust ad income) by ad tech services provided by digital platform 
operators used by your company? Please select from the following. [Multiple answers accepted]

Others

■ a) There was a lack of information disclosure on ad fraud
■ b) There was insufficient verification of traffic to uncover ad fraud
■ c) There was lack of preventive measures for ad fraud
■ d) The timing of refunds is opaque when ad fraud is discovered
■ e) Other (Select this option if you feel there were issues in ad fraud excluding the above a) to d))
■ f) We do not have complaints



Q18．貴社が利用しているデジタル・プラットフォーマーが提供するアドテクサービスにおけるアドフラウド
（自動化プログラム（bot）などによって無効なインプレッションやクリックを発生させ，不正な広告収入を
得ること）への対策について，どのように考えていますか。次の中から選んでください。【複数回答可】

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) There was a lack of 
information disclosure on ad 
fraud

34 28.6 27 30.3 12 23.1 9 19.1 11 16.9 13 21.7

b) There was insufficient 
verification of traffic to 
uncover ad fraud

19 16.0 14 15.7 9 17.3 6 12.8 5 7.7 4 6.7

c) There was lack of preventive 
measures for ad fraud 21 17.6 18 20.2 10 19.2 6 12.8 7 10.8 1 1.7

d) The timing of refunds is 
opaque when ad fraud is 
discovered

25 21.0 16 18.0 8 15.4 6 12.8 6 9.2 6 10.0

e) Other (Select this option if 
you feel there were issues in 
ad fraud excluding the above 
a) to d) )

- - - - - - - - - - - -

g) We do not have complaints 69 58.0 49 55.1 30 57.7 29 61.7 43 66.2 44 73.3

Number of respondents 119 - 89 - 52 - 47 - 65 - 60 -

166

Q18. What are your feelings about measures taken against ad fraud (generation of invalid impressions 
and clicks generated by bots to earn unjust ad income) by ad tech services provided by digital platform 
operators used by your company? Please select from the following. [Multiple answers accepted]



Q18-2．（Q18でa)からe)までの回答をした場合）それによって，貴社に不利益はありますか。【１つ選択】
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Google

Yahoo!

Facebook

Twitter

LINE

その他
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Q18-2. (For those who answered a) to e) at Q18) Did your company suffer disadvantages due to this? 
[Select one] 

Others

■ a) There were major disadvantages ■ b) There were moderate disadvantages ■ c) There were almost no 
disadvantages

■ d) There were no disadvantages ■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) There were major 
disadvantages 2 4.0 1 2.5 1 4.5 - - - - - -

b) There were moderate 
disadvantages 14 28.0 9 22.5 7 31.8 5 27.8 4 18.2 1 6.3

c) There were almost no 
disadvantages 9 18.0 11 27.5 5 22.7 5 27.8 5 22.7 3 18.8

d) There were no 
disadvantages 7 14.0 4 10.0 3 13.6 2 11.1 4 18.2 1 6.3

e) Don’t know 18 36.0 15 37.5 6 27.3 6 33.3 9 40.9 11 68.8

Number of respondents 50 100.0 40 100.0 22 100.0 18 100.0 22 100.0 16 100.0



Q19．デジタル・プラットフォーマーが提供するアドテクサービスを利用する際，当該デジタル・プラット
フォーマーから，広告枠の販売に必要なデータへのアクセスを制限されたことがありますか。【１つ選択】

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) Yes 3 2.5 1 1.1 1 1.9 1 2.1 1 1.5 2 3.3

b) No 69 58.0 50 56.2 26 50.0 22 46.8 33 50.8 45 75.0

c) Don’t know 47 39.5 38 42.7 25 48.1 24 51.1 31 47.7 13 21.7

Number of respondents 119 100.0 89 100.0 52 100.0 47 100.0 65 100.0 60 100.0
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Q19. When using ad tech services provided by digital platform operators, were there any limitations 
imposed by the said digital platform operators, in access to necessary data (e.g., data to be used for 
advertisement efficiency verification) for advertisement distribution (or agency businesses for ad 
agencies) ? [Select one]

Others
■ a) Yes ■ b) No ■ c) Don’t know
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Q19-2. (For those who answered “a) Yes” at Q19) How did this impact your business activities? [Select 
one] 

Others

■ a) It had a serious impact on business activities■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) It had a moderate impact on 
business activities 1 33.3 1 100.0 - - - - - - - -

c) It had only a slight impact on 
business activities 1 33.3 - - - - - - - - - -

d) There had been no impact on 
business activities - - - - - - - - - - - -

e) Don’t know 1 33.3 - - 1 100.0 1 100.0 1 100.0 2 100.0

Number of respondents 3 100.0 1 100.0 1 100.0 1 100.0 1 100.0 2 100.0
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Q20. Have you ever felt dissatisfied with review standards when opening an account to use ad tech services 
provided by digital platform operators? (This includes accounts reviewed midway as well) [Multiple answers 
accepted] 

Others

■ a) Although review standards are disclosed, the standards are abstract and lack objectivity
■ b) Review standards are not fully disclosed and lack transparency
■ c) We feel the actual reviews are not done according to the disclosed standards
■ d) The reviews are prejudiced and lack consistency
■ e) Other (Select this option if there are issues in account review standards excluding the above a) to d) )
■ f) Don’t know
■ g) We do not have complaints

170



Q20．デジタル・プラットフォーマーが提供するアドテクサービスを利用するために開設するアカウントの審査
基準について（途中でアカウントが審査される場合を含みます。），次のような不満を感じたことはあります
か。【複数回答可】

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) Although review standards are 
disclosed, the standards are 
abstract and lack objectivity

11 9.2 7 7.9 3 5.8 2 4.3 4 6.2 2 3.3

b) Review standards are not fully 
disclosed and lack transparency 13 10.9 7 7.9 4 7.7 2 4.3 1 3.1 1 1.7

c) We feel the actual reviews are 
not done according to the 
disclosed standards

6 5.0 4 4.5 2 3.8 1 2.1 1 1.5 1 1.7

d) The reviews are prejudiced and 
lack consistency 3 2.5 2 2.2 - - 1 2.1 - - 1 1.7

e) Other (Select this option if 
there are issues in account 
review standards excluding the 
above a) to d) )

1 0.8 1 1.1 - - 1 2.1 - - - -

f) Don’t know 15 12.6 15 16.9 10 19.2 11 23.4 15 23.1 7 11.7

g) We do not have complaints 79 66.4 60 67.4 33 63.5 30 63.8 44 67.7 50 83.3

Number of respondents 119 - 89 - 52 - 47 - 65 - 60 -
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Q20. Have you ever felt dissatisfied with review standards when opening an account to use ad tech services 
provided by digital platform operators? (This includes accounts reviewed midway as well) [Multiple answers 
accepted] 



0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
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a) 深刻な影響を受けた b) ある程度の影響を受けた

c) ほとんど影響を受けなかった d) 影響を受けなかった

e) 分からない
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Q20-2. (For those who answered a) to e) at Q20) How did this impact your business activities? [Select 
one] 

Others

■ a) It had a serious impact on business activities ■ b) It had a moderate impact on business activities
■ c) It had only a slight impact on business activities ■ d) There had been no impact on business activities
■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

Number 
of 

answers

Ratio 
(%)

a) It had a serious impact on 
business activities - - - - - - - - - - - -

b) It had a moderate impact 
on business activities 8 32.0 3 21.4 1 11.1 1 16.7 1 16.7 - -

c) It had only a slight impact 
on business activities 4 16.0 3 21.4 2 22.2 1 16.7 1 16.7 - -

d) There had been no impact 
on business activities 9 36.0 4 28.6 3 33.3 2 33.3 1 16.7 3 100.0

e) Don’t know 4 16.0 4 28.6 3 33.3 2 33.3 3 50.0 - -

Number of respondents 25 100.0 14 100.0 9 100.0 6 100.0 6 100.0 3 100.0



Q21．貴社が現在取引しているデジタル・プラットフォーマーと取引する理由はどのような点にあると考えています
か。次の中から選んでください。【複数回答可】

0% 10% 20% 30% 40% 50% 60% 70% 80%
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Q21. What are the reasons your company conducts direct business transactions with your current 
digital platform operator? Please select from the following. [Multiple answers accepted] 

a) The number of advertisers and media agencies it possesses

c) Usability of services combining multiple ad tech services

e) Connectivity of ad servers used by our company

f) Valid verification of advertisement effects

g) User-friendly interface

h) Other (Select this option if you feel there are reasons to do 
business excluding the above a) to g))

i) There is no particular reason

d) Technological edge like real time bidding

b) Targeting accuracy which has been enhanced with a vast amount of 
data and appropriate price setting



Q21．貴社が現在取引しているデジタル・プラットフォーマーと取引する理由はどのような点にあると考えていますか。
次の中から選んでください。【複数回答可】

Answers Number of 
answers

Ratio (%)

a) The number of advertisers and media agencies It possesses 85 68.5

b) Targeting accuracy which has been enhanced with a vast amount of data and appropriate price setting 64 51.6

c) Usability of services combining multiple ad tech services 68 54.8

d) Technological edge like real time bidding 53 42.7

e) Connectivity of ad servers used by our company 30 24.2

f) Valid verification of advertisement effects 25 20.2

g) User-friendly interface 8 6.5

h) Other (Select this option if you feel there are reasons to do business excluding the above a) to g)) 4 3.2

i) There is no particular reason 15 12.1

Number of respondents 124 -
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Q21. What are the reasons your company conducts direct business transactions with your current 
digital platform operator? Please select from the following. [Multiple answers accepted] 



Q22．現在，デジタル広告市場においては，デジタル・プラットフォーマーが有力なメディアを運営するととも
に，当該メディアの力を背景にアドテクを利用した広告配信（マッチング）に進出するといった動き（垂直統
合）が見られます。このような垂直統合が進行することについて懸念を持っていますか。お持ちであれば，どの
ような懸念を持っていますか。次の中から選んでください。【複数回答可】

0% 10% 20% 30% 40% 50% 60%

a) デジタル・プラットフォーマーが提供するアドテクサービス（広告配信）において，自らのメ

ディアを有利に選択する

b) デジタル・プラットフォーマーが保有するメディアへの配信を，自らのアドテクサービス経由

に限定する

c) 広告のマッチングの際，他のマッチングプラットフォームとの接続を自社プラットフォームに

よる入札決定後にすることを要求するなどして，他のデジタル・プラットフォーマーとの競争条件

が不公正なものとなる

d) 広告主とメディアをマッチングする仲介機能において，垂直統合がなされたことに伴い，広告

主と媒体社の双方代理が進み，利益相反が起こる

e) 媒体社との契約において利用するアドテクについて，当該アドテクを提供するデジタル・プ

ラットフォーマーが当該デジタル・プラットフォーマーと競合する他のデジタル・プラットフォー

マーの提供するアドテクの利用を妨害するような条項が盛り込まれる

f) 競合他社との間でのAPIによるアクセスが不当にシャットダウンされることにより，データがデ

ジタル・プラットフォーマーに囲い込まれる

g) その他（上記a)からf)の事項以外で懸念する事柄がありましたら選択下さい。）

h) 特に懸念はない

e) For ad tech in contract with publishers, digital platform operators that 
provide the said ad tech include conditions that interfere 

with ad tech use provided by competitors

f) API access between competitor companies are unjustly shut down, 
causing data to be fenced in by a digital platform operator

175

Q22. Currently, in the digital advertising market, there seems to be a certain movement (vertical 
integration); digital platform operators manage powerful mediums while distributing advertisements 
(matching) using ad tech in the backdrop of the said media’s power. Do you have any concerns about this 
progression of vertical integration? If so, what concerns do you have? Please select from the following. 
[Multiple answers accepted] 

a) Digital platform operators select media to their advantage for 
ad tech services (advertisement distribution) provided by them

b) Digital platform operators limit distribution of their media unless it is via 
their own ad tech services

c) Conditions for competition are unfair for other digital platform operators, 
as when advertisement matching is conducted, it is required to connect to 

other matching platforms after bidding is decided at their own platform
d) As vertical integration occurs, representation of both advertisers and 
publishers progresses to trigger conflict of interests for the mediation 

function matching advertisers and media

g) Other (Select this option if you feel there are concerns 
excluding the above a) to f) )

h) There is no particular concern



Q22．現在，デジタル広告市場においては，デジタル・プラットフォーマーが有力なメディアを運営するとともに，
当該メディアの力を背景にアドテクを利用した広告配信（マッチング）に進出するといった動き（垂直統合）が
見られます。このような垂直統合が進行することについて懸念を持っていますか。お持ちであれば，どのような
懸念を持っていますか。次の中から選んでください。【複数回答可】

Answers Number of 
answers

Ratio (%)

a) Digital platform operators select media to their advantage for ad tech services (advertisement distribution) provided 
by them 68 54.4

b) Digital platform operators limit distribution of their media unless it is via their own ad tech services
41 32.8

c) Conditions for competition are unfair for other digital platform operators, as when advertisement matching is 
conducted, it is required to connect to other matching platforms after bidding is decided at their own platform 35 28.0

d) As vertical integration occurs, representation of both advertisers and publishers progresses to trigger conflict of 
interests for the mediation function matching advertisers and media 33 26.4

e) For ad tech in contract with publishers, digital platform operators that provide the said ad tech include conditions 
that interfere with ad tech use provided by competitors

22 17.6

f) API access between competitor companies are unjustly shut down, causing data to be fenced in by a digital 
platform operator 28 22.4

g) Other (Select this option if you feel there are concerns excluding the above a) to f) ) 1 0.8

h) There is no particular concern 44 35.2
Number of respondents 125 -
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Q22. Currently, in the digital advertising market, there seems to be a certain movement (vertical 
integration); digital platform operators manage powerful mediums while distributing advertisements 
(matching) using ad tech in the backdrop of the said media’s power. Do you have any concerns about this 
progression of vertical integration? If so, what concerns do you have? Please select from the following. 
[Multiple answers accepted] 



Q23．デジタル・プラットフォーマーが提供するアドテクサービスを利用する際，どのようなデータを当該デジ
タル・プラットフォーマーに提供し，又は当該デジタル・プラットフォーマーからどのようなデータの提供を
受けているかを把握していますか。【１つ選択】

0% 10% 20% 30% 40% 50% 60%

a) 提供している及び提供を受けているデータを共に把握している

b) 提供しているデータについては把握しているが，提供を受けて

いるデータについては把握していない

c) 提供を受けているデータについては把握しているが，提供して

いるデータについては把握していない

d) 提供している及び提供を受けているデータを共に把握していな

い

Answers 回答数 割合(%)

a) We know what data we provide and being provided by them 26 20.8

b) We know what data we provide, but we do not have a grasp on what data is provided by them 11 8.8

c) We know what data is provided by them, but we do not have a grasp on what data we are providing 24 19.2

d) We do not know what data we provide and are provided by them 64 51.2

Number of respondents 125 100.0
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Q23. When using ad tech services provided by digital platform operators, do you have a grasp on what 
type of data you provide to them, or what type of data is provided from them? [Select one]

a) We know what data we provide and being provided 
by them

b) We know what data we provide, but we do not have 
a grasp on what data is provided by them

c) We know what data is provided by them, but we do not 
have a grasp on what data we are providing

d) We do not know what data we provide and are provided 
by them



Q23-3．（Q23で「a)共に把握している」と回答した場合）貴社がデジタル・プラットフォーマーから提供を受けて
いるデータは，貴社が当該デジタル・プラットフォーマーに提供しているデータと比較して満足できるものですか。
【１つ選択】

0% 20% 40% 60% 80% 100%

Google
Yahoo!

Facebook
Twitter

LINE
その他

a) 大いに満足できる b) ある程度満足できる

c) ほとんど満足できない d) 満足できない

e) 分からない
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Q23-3. (For those who answered “a) We know what data we provide and are being provided by them” at 
Q23) Are you satisfied with the data provided by the digital platform operation when compared to the data 
you provide to them? [Select one]

Others

■ a) We are very satisfied ■ b) We are moderately satisfied ■ c) We are not very satisfied
■ d) We are not satisfied at all ■ e) Don’t know

Answers

Google Yahoo! Facebook Twitter LINE Others

Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%) Number 
of 

answers

Ratio (%)

a) We are very satisfied 2 7.7 1 5.0 - - - - 1 6.7 1 4.3

b) We are moderately satisfied 18 69.2 11 55.0 8 57.1 6 50.0 6 40.0 14 60.9

c) We are not very satisfied 1 3.8 2 10.0 2 14.3 2 16.7 3 20.0 6 26.1

d) We are not satisfied at all 3 11.5 2 10.0 1 7.1 1 8.3 1 6.7 1 4.3

e) Don’t know 2 7.7 4 20.0 3 21.4 3 25.0 4 26.7 1 4.3

Number of respondents 26 100.0 20 100.0 14 100.0 12 100.0 15 100.0 23 100.0



Q24．（Q8-2，Q9-2，Q11-2，Q12-2，Q13-2，Q14-1-2，Q15-2，Q16-2，Q17-2，Q18-2，Q19-2，Q20-2のうち，少
なくとも1つの設問で，a)又はb)と回答した場合）これまでの質問で，デジタル・プラットフォーマーの行為に
よって一定の影響や不利益を受けたと回答した方にお聞きします。貴社は，当該デジタル・プラットフォーマー
が提供するアドテクサービスを利用せざるを得ないと考えていますか。また，利用せざるを得ないと考えている
場合，その理由を次の中から選んでください。【複数回答可】

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Google

Yahoo!

Facebook

Twitter

LINE

その他
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Q24. (For those to answered a) or b) for at least one question out of Q8-2, Q8-2, Q11-2, Q13-2, Q14-1-2, Q15-2, 
Q16-2, Q17-2, Q18-2, Q19-2 and Q20-2. This question is for companies who answered they have a certain 
amount of disadvantageous effects due to actions taken by digital platform operators. Do you believe your 
company has no choice but to use ad tech services offered by digital platform operators? If so, please select 
the reasons from the following. [Multiple answers accepted]

Others

■ a) The turnout from the ad tech services has a large share in our total sales
■ b) There are no other ad tech service providers except the ad tech service provider in question 
■ c) The human and financial burden of transitioning to another ad tech service is too large 
■ d) The accumulated data (such as transaction data) of the said ad tech service is necessary for business
■ e) Other (Select this option if you feel there is no other choice to use the current service excluding the above a) to d))
■ f) We do not believe our company has no choice but to use ad tech services in question 



Q24．（Q8-2，Q9-2，Q11-2，Q12-2，Q13-2，Q14-1-2，Q15-2，Q16-2，Q17-2，Q18-2，Q19-2，Q20-2のうち，少
なくとも1つの設問で，a)又はb)と回答した場合）これまでの質問で，デジタル・プラットフォーマーの行為に
よって一定の影響や不利益を受けたと回答した方にお聞きします。貴社は，当該デジタル・プラットフォーマー
が提供するアドテクサービスを利用せざるを得ないと考えていますか。また，利用せざるを得ないと考えている
場合，その理由を次の中から選んでください。【複数回答可】
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Q24. (For those to answered a) or b) for at least one question out of Q8-2, Q8-2, Q11-2, Q13-2, Q14-1-2, Q15-2, 
Q16-2, Q17-2, Q18-2, Q19-2 and Q20-2. This question is for companies who answered they have a certain 
amount of disadvantageous effects due to actions taken by digital platform operators. Do you believe your 
company has no choice but to use ad tech services offered by digital platform operators? If so, please select 
the reasons from the following. [Multiple answers accepted]

Answers

Google Yahoo! Facebook Twitter LINE Others

Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%) Number of 
answers

Ratio (%)

a) The turnout from the ad tech 
services has a large share in our 
total sales

37 74.0 8 24.2 2 13.3 1 7.1 3 20.0 - -

b) There are no other ad tech 
service providers except the ad 
tech service provider in question

15 30.0 3 9.1 3 20.0 3 21.4 5 33.3 - -

c) The human and financial 
burden of transitioning to another 
ad tech service is too large 

9 18.0 - - - - - - - - 1 8.3

d) The accumulated data (such 
as transaction data) of the said ad 
tech service is necessary for 
business

7 14.0 - - 1 6.7 - - - - - -

e) Other (Select this option if you 
feel there is no other choice to use 
the current service excluding the 
above a) to d))

2 4.0 10 30.3 - - - - 1 6.7 - -

f) We do not believe our 
company has no choice but to use 
ad tech services in question 

7 14.0 16 48.5 11 73.3 10 71.4 7 46.7 11 91.7

Number of respondents 50 - 33 - 15 - 14 - 15 - 12 -


